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UNIVERSITY’S RECEPTIVITY TO SOCIAL INNOVATIONS:
THEORETICAL ASPECT
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Abstract

The relevance of this study. Social innovations issues still cover a very small part of the scientific work in the
field of education. It should be stressed that such innovations are particularly important in the education system,
as their development not only contributes to the improvement of the quality of teaching or the progress of educational
institutions, but also makes a significant contribution to the creation of a sustainable future and to highlighting
and solving social problems in society. The main problem. What is the conceptual basis of a university that enables
a university to be receptive to social innovations? Object of research: University receptivity to social innovations.
The aim of this study is to reveal which concepts lead a university to be the most receptive to social innovations.
Results. Social innovations can not only meet the needs of an individual, but also drive social inclusion. Susceptibility
to innovation is traditionally defined as the ability of entities to apply innovative ideas and solutions, to be able to create
innovations and disseminate them in society. A modern university should be open, innovative, dynamic, responsive
to society and its needs. Regardless of the concept chosen by a university, the third mission of higher education should
not be forgotten — to use the university’s knowledge for a common goal, be socially responsible, and contribute to the
well-being of society. Research methods. This analysis is prepared by using the methods of semi — systematic thematic
analysis. Social innovations can not only meet the needs of an individual, but also drive social inclusion. In most cases,
the benefits of social innovation reduce public spending by eliminating a specific social problem and creating some
added value for the group of people targeted by social innovations. Susceptibility to innovation is traditionally defined
as the ability of entities to apply innovative ideas and solutions, to be able to create innovations and disseminate them
in society. Susceptibility to social innovations is determined by innovation potential and innovative activity. Management,
which is determined by the choice of managerial staff, communication skills, applied methods and support of managers
to apply social innovations, is particularly important in the structure of innovation potential. Internal and external factors/
components are also important in shaping receptivity to social innovations.

Keywords: innovations, social innovations, receptivity to innovations, university concepts, modern university.

Introduction the world to gain a competitive advantage and survive

The development of the knowledge and consumer  through innovations (Elrehail et al., 2018) and more
societyshowsthatsolutionstotheproblemsencountered  specifically, to seek to make innovation a natural part
both in everyday life and at work increasingly require  of the university’s culture and day-to-day operations
intellectual effort and a scientific approach, which  (Sciarelli et al., 2020; Elrehail et al., 2018).
can be guaranteed by quality education systems. This There are many definitions of “innovation” in the
situation leads to exceptional public attention to the  scientific literature. Nevertheless, it is agreed that they
phenomenon of higher education, where the priority ~ becomethekey toacompetitive advantage foraperson
for universities in creating and disseminating new  or an economic entity in a changing environment
knowledge becomes indisputable. And despite in search of a more efficient, superior and modern
the existing resilience of universities to change  solution to a problem. (Kudokas & Jakubavicius,
(Blass & Hayward, 2014), ongoing technological = 2019). No exception and higher education institutions,
developments, emerging policy challenges, new  where various types of innovations are introduced
and diverse stakeholder needs, changing higher and developed lead to higher quality studies and help
education funding systems, and increased expectations ~ to maintain positions in local and global markets
of students are forcing many universities around  (Gulden et al., 2020). Recent years have shown
a growing interest among researchers beyond process
and product innovation in higher education (Elrehail
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of higher education. In addition, with the general
growing need for social innovations in society
(Audretsch et al., 2022), these innovations have also
been analyzed as an opportunity and a challenge
for higher education institutions (Dryjanska et al.,
2022; Arocena & Sultz, 2021; Monteiro et al.,
2021; Anderson et al., 2018). The declining social
role and loss of social leadership status in society
have been revealed and is an indisputable problem
in higher education, especially in universities (Pelekh,
2020). Paradoxically, according to Blass & Hayward
(2014) universities could play a key role in creating
and developing social innovations, becoming
advocates and drivers of change instead of being
critics or victims of change. However, this requires
the integration of social innovations into university
activities, where receptivity to social innovations
becomes particularly important (Schroder, & Kriiger,
2019; Sysoieva et al., 2021). Nevertheless,
researchers do not focus on revealing the essence
of the university’s receptivity to social innovations
and identifying how social innovations in universities
can contribute to solving various social problems.
These aspects, therefore, form the core of a scientific
problem that can be defined by the question: what
is the conceptual basis of a university that enables
a university to be receptive to social innovation?

The aim of this study is to reveal which concepts
lead a university to be the most receptive to social
innovations.

Research methods. In the article, in order
to reveal the topic, a method of semi-systematic
thematic analysis was chosen, which is useful
in identifying theoretical perspectives or general
problems in a particular discipline. The application
of the semi-systematic literature analysis method
is intended to review the research problems
of researchers in various fields in a retrospective
(Snyder, 2019).

Selection process of scientific literature. Literature
search was carried out in 2021 October — 2022 April,
using the SCOPUS and EBSCO databases. Sources
are selected using keywords. The following keywords
were used to find related publications: “innovations”,
“social innovations”, “receptivity to innovations”,
“university concepts”,”modern university”. Due
to the lack of research on this topic, the literature was
focused on sources not older than 14 years. The search
for sources was carried out as long as duplication was
avoided and the scientific sources met the selection
criteria.

Literature selection criteria. Selected inclusion
and exclusion criteria were used to select published
sources for analysis (Table 1).

A total of 48 scientific sources were reviewed,
and 29 sources were selected and analyzed according
to the source inclusion and source exclusion criteria
in Table 1. In presenting the results of the analysis
of the scientific literature, first, the concept of social
innovations and their problems in education
and the receptivity of the organization to innovations
are presented, then the influence of the university
on its receptivity to social innovations is analyzed.

Research Results and Discussion

Social innovations and their problems in education

The concept of “innovation™ is quite complex
and multifaceted, and as it is the subject of interest
and research in many disciplines around the world,
it still lacks a universally accepted definition
and typology (classification) (Tierney & Lanford,
2016). One of the most commonly used and broadest
definitions of innovation, encompassing its
various forms, is given by Oslo Manual Report
(OECD/Eurostat (2018): “The general definition
of an innovation is as follows: An innovation
is a new or improved product or process
(or a combination thereof) that differs significantly
from the unit’s previous products or processes

Table 1

Criteria for inclusion and exclusion of literature review

Source inclusion criteria

Source exclusion criteria

The sources are published in Lithuanian, English and
Russian

Sources published in languages other than Lithuanian,
English or Russian

Focused on new sources (up to 14 years old)

Sources published before 2008

Content of the source summary (if the observation of the
study matched the full source)

Sources that did not match the content of the study were
rejected

The content of the sources matched the keywords in the
topic

The keywords mentioned in the sources were in a different
context unrelated to the topic in question

Sources of full access

Sources with only abstracts without the ability to view the
full article were rejected
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and that has been made available to potential users
(product) or brought into use by the unit (process)”.
However, this concept is more associated with
the private sector. Nevertheless, innovation occurs
in any sector, including the public sector. It is also
relevant in education because education plays
a crucial role in creating a sustainable future. In this
sector, as claimed by Mykhailyshyn et al., (2019),
innovation is considered to be a fairly broad concept
encompassing education, as well as technological,
infrastructural, scientific, legal, administrative,
social and other innovations with different concepts.
Still, in general, these are the innovations that ...
are intended to raise productivity and efficiency
of learning and/or improve learning quality”.
(Serdyukov, 2017).

As the importance of education as a social
institute serving the needs of society is growing,
social innovations is gaining in importance in their
activities and especially in higher education. The
experience of Covid-19 has clearly confirmed this,
showing that, together with teaching, learning
and research, which are integral to defining the role
of education in the wider social context, creating better
youth employment opportunities, reducing societal
disparities, ensuring better inclusion of vulnerable
and marginalized groups, creating impactful research
obviously generates sustainable socio-economic
returns (McDonnell-Naughton & Paunescu, 2022).

Social innovations is a fast-growing phenomenon.
The first year of their mention as the object of research
is considered to be 1970, but a breakthrough
in the interest in social innovations is believed
to be reached in the year 2000, especially related
to the direction of business and management. And
over 10 years of research, the number of publications
related to social innovations has increased by
500 percent (Bataglin & Kruglianskas, 2022).
Nevertheless, and with the growing recognition
of these innovations and their contribution, social
innovations remains under-explored (Rao-Nicholson
et al., 2017) and their definitions still remain
difficult to understand (Marques et al., 2018). Many
authors who provide definitions of the term “social
innovations” cite as their reference to a social area,
the fulfilment of social needs and the promotion
of'social inclusion, which are reflected in vastly quoted
Phills et al., (2008) definition of social innovations,
as well as in the concept presented by the European
Commission (Fougeére et al., 2017; Oeij et al., 2019)
definition given that social innovations is “...the
invention, development and implementation of new

ideas to solve social problems faced by individuals,
groups or communities”. In this case, a social problem
is any situation that prevents individuals, groups
or communities from being included in society
or from functioning qualitatively in it.

In  education, social innovations can
be understood as processes of knowledge
resources, pedagogical and  organizational
practices and educational discourses, constellations
of actors that identify or eliminate shortcomings,
constraints and limitations in the education system
and contribute to newer and better practices
to address social problems and improve quality
of life, education, productivity (Schroder et al.,
2018; Kappor et al., 2018, Osetskyy et al., 2020;
Fahrenwald et al., 2021). While analyzing social
innovations, important to note, that it can work
at three levels. Socio-political reform, changes
in regulatory frameworks and institutional norms —
can be assigned to the macro level, new business
models, new services, new management practices —
meso level, and strengthening of user participation
and new professional practices that generate
added value for the addressees asat the micro level
(Schroer, 2021). However, despite the breadth
of social innovations in the education system,
and especially in higher education, it remains
central to tackling a wide range of social problems,
the value of which belongs to society but not
to individuals, and the solutions themselves are not
only more effective but also more sustainable (Bolz
& Bruin, 2019) while increasing the use of resources
to improve the high quality and competitiveness
of human capital (Osetskyy et al., 2020).

Success indicators for social innovations
in higher education should address
the “implementation” of innovations, effective
new or improved opportunities and relationships,
and better use of assets and resources (Oeij et al.,
2019). To do this, a higher education institution,
such as a university, must first and foremost
be receptive to innovations, as research has
empirically indicated that the receptivity to change
and to innovations is a direct antecedent to the
intention to adopt innovations (Bourrie et al.,
2016). From a classical point of view, this can
be understood as the subject’s desire, potency
and ability to create and apply new solutions in its
activities (Antropov & Neklyudova, 2021). From
a systemic point of view, receptivity to innovations
can be seen as an indicator of the capacity to create,
transfer and implement innovations (Figure 1).
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RECEPTIVITY TO INNOVATIONS
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Fig. 1. Receptivity to innovation as an indicator of an organization’s innovations activity and innovation potential
(Boiitemonok & ITapamonosa, 2015)

Susceptibility to innovation is presented
as the interaction of innovation activity (the need
to consciously apply innovation) and innovation
potential (material, technical, social readiness
and capacity of the subject). In this context, performs
the elements of the management system that
regulate the business processes of all companies/
institutions and may have an impact on the
receptivity of innovation. It is important to take
specific economic activities into account when
analyzing receptivity to innovation. The division
of innovation potential into internal and external
elements is based on the existing conditions
affecting the need for and efficiency of innovation,
and it is, therefore, necessary to take into account
the need for innovation and its efficiency. the role
of external environmental conditions, the totality
of all the possibilities and factors available
to them. In this case, external innovation potential
includes regulatory, infrastructure, scientific,
social and business/operational components,

internal — personnel, technical, technological,
financial and scientific components (Bo#iTemonok
& Ilapamonoma, 2015). The presented concept
of innovations receptivity can be applied to the
implementation of all types of innovations,
including the assessment of the wuniversity’s
receptivity to social innovation as one of the most
modern institutions of society.

Concepts of a modern university and their
significance for the university’s receptivity to social
innovations

Analyzing a modern university operating
in an uncertain rapidly changing external environment
and influenced by the principles of academic
freedom, it is often considered an important
institution in society. In the discussion of which
university is best able to function and represent itself
to the public, various concepts are distinguished,
such as the science university, business university,
bureaucratic university, soft university, authentic
university, ecological university (Barnett, 2011).

University’s receptivity to social innovations: theoretical aspect
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Table 2

The receptivity of modern university concepts to social innovations

The name
of the concept

Features of the concept

Conditional
receptivity
assessments

Susceptibility to social innovation

Science
university

- Knowledge, not understanding, becomes the
most important thing in a university;

- The natural sciences form the core of univer-
sity knowledge;

- There is a perception that the humanities draw
knowledge from the natural sciences;

- Increasing requirements for research.

Focused on the natural sciences and
quantitative research, and social inno-
vations are new ideas based on social
relationships and new models of these
relationships, so a university based on
this concept will not be receptive to
social innovations.

Business
University

- New opportunities open up for universities,
but the dilemma of the cost of institutional
authenticity is also inevitable;

- Entrepreneurship promotes value choices
that lead to conflicting ethical positions for the
university.

*k

A university based on this concept
can be receptive to social innovations
in key respects: the creation of social
innovation not only brings financial
benefits but also gives universities an
important role in society.

Bureaucratic
University

- Bureaucratic activities prevent authenticity;

- It is a closed system, for which no one exists
- there is no room for spontaneity, creativity,
personal attitude;

- The academic community has a lot of
administrative work.

sk

In such a model, a university may be
receptive to social innovations that
addresses the problems of a social
nature, but bureaucratic procedures are
unavoidable in the university for both
the development and uptake of such a
concept, increasing the time required
to apply innovations in practice.

Soft
University

- The university is not limited in time, space,
rules of existing forms of cognition of the
world, or assumptions about the epistemic
relationships by which knowledge interacts
with the world;

- The university covers the whole world and is
helped to do so by the digital revolution;

- The university is more than a virtual
university.

sk

This model of university is defined
in the scientific literature as a global
university thatis accessible to all. Based
on this university concept, a university
can be receptive to social innovations,
it develops projects: in the fields
of teaching, research and business,
interactions ~ between  academics
themselves, and professional managers
enter the academic community.

Authentic
university

- An authentic university must be constantly
developed and updated, taking into account the
circumstances of the time;

- An authentic university is constantly striving
for authenticity.

The values of an authentic university
concept are created by the university
itself, they must be constantly updated.
An authentic university can attribute
social innovation to its renewed set of
values.

Ecological
university

- The ecological idea is focused not only on
the environment, but also on creating and
“maintaining” a state of well-being in the
environment.

- The ecological idea also includes ethical
aspects;

- An ecological university reveals itself by
caring for the world, not its impact on it.

*kk

The ecological idea itself is focused
not only on the environment, but also
on creating and maintaining a state
of well-being in the environment, an
ecological university is a university for
another.

Conditional estimates: * low receptive; ** average receptive; *** very receptive

Table 2 shows what concepts a modern university
is based on and what aspects it can be receptive
to social innovations. A university based on the

concepts of

ecological university is likely to be more receptive

business, bureaucracy and soft,

they have

to social innovations than universities based on the
concepts of science and authentic university because
specific  knowledge,
technical readiness and values that integrate social
innovations.

technological/
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The modern university, regardless of the concept,
operates directly and indirectly and is influenced
by society. It maintains close links with the public
in the development of new scientific knowledge
and is a hub for science, technology and innovations.
It can be argued that a modern university should
be open, innovative, dynamic, responsive to society
and its needs. Regardless of the concept chosen by the
university, it should not forget the third mission of the
university and use its knowledge for a common goal,
to be socially responsible, contributing to the well-
being of society.

Conclusions

Social innovations can not only meet the needs
of an individual, but also drive social inclusion.
In most cases, the benefits of social innovation reduce
public spending by eliminating a specific social
problem and creating some added value for the group
of people targeted by social innovations.

Susceptibility to innovation is traditionally
defined as the ability of entities to apply innovative
ideas and solutions, to be able to create innovations
and disseminate them in society. Susceptibility
to social innovations is determined by innovation
potential and innovative activity. Management, which
is determined by the choice of managerial staff,
communication skills, applied methods and support
of managers to apply social innovations, is particularly
important in the structure of innovation potential.
Internal and external factors/components are also
important in shaping receptivity to social innovations.

A modern university should be open, innovative,
dynamic, responsive to society and its needs.
Regardless of the concept chosen by a university,
the third mission of higher education should not
be forgotten — to use the university’s knowledge
for a common goal, be socially responsible,
and contribute to the well-being of society.
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CIIPUMHATIAUBICTD YHIBEPCUTETY JIO COIIAJTbHUX IHHOBAIIIN:
TEOPETUYHUMN ACIIEKT

AHoTanis

AKTyaJpHICTh JAHOTO AOCITIKeHHs. [IUTaHHS comiadbHUX iHHOBAIIM OCI OXOILTIOE YK€ May YacTHHY HayKOBOT
pobotu B ramy3i ocBiTH. CIiJ HaroJOCHTH, IO TaKi iHHOBAIll € OCOOIMBO BaXXIIMBUMH Y CHCTEMi OCBITH, OCKIIBKH
X PO3BUTOK CHPUSIE HE JIMIIE MOKPAIICHHIO SKOCTI BUKIIAJIAaHHS YU MPOTPecy HaBUAIBHHUX 3aKJIajiB, a it poOUTH Baro-
MU BHECOK y CTBOPEHHSI CTAJIOr0 MalOyTHBOTO Ta IO BUCBITIIEHHS Ta BUPILICHHS COLiajbHUX POOJIEM y CyCHUIBCTBI.
OcHoBHa mpoOnema. Slka KOHIIENTyaJbHA OCHOBA YHIBEPCHUTETY J03BOJSIE YHIBEPCHUTETY OyTH CHPHHHATIMBAM
1o corianbHuX iHHOBaMii? OO0’ekt mocmimkeHHs: CIPUIHATINBICTS YHIBEPCHTETY IO COLIadbHHUX iHHOBaIiid. Mera
JAHOTO JOCIIKEHHS — BHSBUTH, SKi KOHIICTIIIi 3MYIIYIOTh YHIBEPCUTET OyTH HAWOIIBIN CIPUHHATINBAM IO COLiab-
HUX iHHOBAIi#. Pe3ympratn. ComianbHi iHHOBAIll MOKYTh HE TUTBKH 33J0BOJBHATH MOTPEOM 0COOMCTOCTI, ae i CTH-
MYJIIOBaTH COMIaabHy iHTerparito. CIpuiHATINBICTS 10 IHHOBAIINA TPAAUIIIHHO BU3HAYAETHCS SIK 3AaTHICTH CY0 €KTIB
3aCTOCOBYBAaTH 1HHOBAIiKHI i71eT Ta pillieHHs, BMITH CTBOPIOBATH 1HHOBAIIIT Ta MOLIMPIOBATH iX y cycniibcTBi. CydacHund
YHIBEPCUTET Ma€ OyTH BIIKPUTHM, IHHOBALliHHUM, AMHAMIYHUM, YyHHHUM JI0 CyCIUILCTBA Ta Horo notped. HezanexxHo
BiJI TOTO, SIKY KOHIICIIIIII0 00epe yHIBEPCUTET, HE BapTO 3a0yBaTl i MPO TPETIO MICif0 BHIIOI OCBITH — BUKOPUCTOBYBATH
3HAHHS YHIBEPCHUTETY IS CIITBHOI METH, OyTH COIialIbHO BiNIMOBINANBHUM, CIIPUIATH JO0OpoOyTY cycIinbcTBa. MeTonn
JMOCTI/DKeHHS. Y CTaTTi 3 METOI0 PO3KPHUTTSI TeMH OyJa0 0OpaHO METO] HalliBCHCTEMHOTO TeMAaTHYHOTO aHalli3y, SKUH
€ KOPHCHHUM IpH BUSBICHHI TEOPETUYHUX MEPCIEKTHB a00 3arajbHUX MPOOJIeM OKpeMOl JMUCHHMIUIIHHU. 3aCTOCYBaHHS
METO/y HAIlIBCUCTEMHOIO aHalli3y JITepaTypy IpU3Ha4YeHe JJIsi PETPOCIIEKTUBHOIO OISy JOCIHIIHUIBKUAX MPOOIeM
JIOCIITHUKIB pi3HUX Taiy3ei (Snyder, 2019). ComianpHi iHHOBAIIT MOXXYTh HE TUTBKH 33/I0BOJILHUTH TIOTpeOH 0coOuc-
TOCTI, aJle i CTHMYJIFOBATH COIIAJIbHY iHTETpalifo. Y OUIBIIOCTI BHIIAAKIB TIEpEBaru COIIATBHUX iHHOBAIIN 3MCHITY-
I0Tb JIepyKaBHI BUTPATH, yCYBaOYH KOHKPETHY COLiaJbHY NPOOIEeMy Ta CTBOPIOIOYH IIEBHY JIOIaHy BapTiCTh IS TPYIH
Tonet, Ha SIKy CIIpSIMOBaHI cOIiaibHi iHHOBaMii. CIpUIHATINBICTS A0 IHHOBAIIH TPpaaUIifHO BU3HAYAETHCS SIK 3aTHICT
cy0’€eKTiB 3aCTOCOBYBATH IHHOBALlilHI i/eT Ta pillleHHs, BMITH CTBOPIOBATH 1HHOBAIT Ta MOMIMPIOBATH 1X Y CYCIIbCTBI.
CrpuiHATIUBICTD 10 COIiaJIbHUX IHHOBAIli BU3HAYAETHCS IHHOBAI[IITHUM MOTEHINAJIOM Ta IHHOBAI[IHOK aKTHBHICTIO.
VY cTpyKTypi iHHOBAIIfHOTO TIOTEHIIIaTy 0COOMMBE 3HAYEHHS! MAa€ MEHE/DKMEHT, SIKM BU3HAYAETHCS BUOOPOM yIIpaB-
JIHCBKOTO TIEPCOHAITY, KOMyHIKaTUBHIMH HaBUYKaMH, 3aCTOCOBYBAaHHMH METOAAMH Ta ITITPHUMKOI0 MEHEKEPIB 10710
3aCTOCYBAaHHS COIIaTbHHUX iHHOBAIlii. BHyTpinIHi Ta 30BHIITHI (aKTOPH/KOMIIOHEHTH TAKOK BAYKIIUBI I POPMYyBaHHS
CHPUHHITIMBOCTI IO COLiaTbHUX IHHOBAITI.

KarouoBi ciioBa: inHOBarii, colianpHi 1HHOBAIT, CHPUIHATIMBICTL 10 THHOBAIil, YHIBEPCUTETChKI KOHIICIIIIIT,
Cy4acHHUH YHIBEPCHUTET.
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