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Abstract

The relevance of the formation digital society and digital man values in the globalization context and INDUSTRY 4.0
is not in doubt, as the economic globalization process in digitalization context has accelerated in recent decades. Markets
of capital, technology, goods, labor have become increasingly interconnected and integrated into the multilayered
Internet network, globalization and INDUSTRY 4.0. The aim of the research is to conceptualize the formation digital
society and digital man values in globalization and INDUSTRY 4. 0. The research methodology on the digital society
values formation and digital man in globalization and INDUSTRY 4.0 can be analyzed phenomenological, logical
and historical, which together helped to penetrate new phenomena. An analysis of the growing pace of change in the
globalization and digitalization era, which contributed to the digital values formation associated with the new processes
INDUSTRY 4.0. The digital economic transformation model, which requires the formation of new values, has been
studied. 3. IT forecasts that contribute to the formation to digital transformation values of the economy are clarified.
Transformation result of these processes is the transition to networking and the values creation in the digital society —
the ecosystems of suppliers, partners, consumers and competitors around network companies. The introduction rate of new
products on the market is constantly increasing. New business models based on the “consumer economy” principles
and electronic platforms are being developed. The digital economic transformation model is a economic model based
on the digital technological values, including the electronic field of goods and services. A necessary condition is the values
formation of joint participation in the digital public sector processes of the economy, the private sector and civil society.
Companies are striving to increase cloud efficiency and achieve efficiency, competitiveness and new values, as cloud
technologies will be central to corporate clouds.

Keywords: digital society and digital man values, globalization, INDUSTRY 4.0, digital economic transformation
model, IT forecasts.

Problem statement in general and its connection = management (global markets), increased competition,
with important scientific or practical tasks which led to new values of business models less

The globalization of the world economy has led  prone to negative factors from globalization. The
to the formation of a single market and information  business sustainability models were determined
space, world trade liberalization in goods and services by the effective use of values: natural, material,
and the formation of the digital person and the digital ~ financial and intellectual.
society values. Consumers have gained access Analysis of recent research and publications,
to a wide range of products and deepened their = which initiated the problem solution and on which
network characteristics, dictating their preferences  the authors rely

to manufacturers. Globalization and increasing Highlighting previously unsolved parts of the
volatility (an indicator that characterizes trends  general problem to which this article is devoted to
in market prices and incomes over time) is one of the The globalization development and INDUSTRY 4.0

most important financial indicators in financial risk  has led to the formation of new values, due to the fact

that: 1) 1/5 of the world’s products and services are
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migration predominates, but a third of migration
flows are refugees from hostilities; 5) a huge number
of companies are moving their production to China
and today it is possible to obtain goods from anywhere
in the world (Andriukaitiene, Voronkova, Kyvliuk,
& Nikitenko, 2017).

Purpose and formation of the goals in the
article (task setting)

The aim of the research is to conceptualize
the values formation of digital society and digital man
in the globalization context and INDUSTRY 4.0.

Objectives of the research:

1. To analyze the growing speed of change
in the globalization and digitalization era, which
contributed to the digital values formation, associated
with the new processes of INDUSTRY 4.0?

2. Investigate the digital economic transformation
model, which requires the formation of new values.

3. Find out the IT forecasts that contribute to the
values formation of digital transformation of the
economy.

Research methodology

The methodology of research on the values
formationof digital society and digital man
in globalization and INDUSTRY 4.0 can be analyzed
using a set of synergetic, structural, functional,
systemic, phenomenological, logical and historical
methods, which together helped to penetrate new
phenomena. The rise of new trends in digitization
challenges existing hypotheses as the nature
of digital technologies pushes boundaries that are
similar to utopias and fantasies. The methodological
basis of the research is a set of general scientific
methods, namely: analysis and synthesis, abstraction,
generalization, principles — objectivity, specificity,
science, integrity, humanism, human center. In the
context of the system method, digital strategy
is presented as a resource for economic growth in the
country. The synergetic method helped to reveal
the digital economic transformation model problems,
that require new value formation using the synergy
principles, manifested in the nonlinearity, bifurcation,
stochastic information. The comparative analysis
method allows you to compare the contentand methods
of IT forecasts that contribute to the values formation
of digital economic transformation. The structural-
system method allowed to explain the digital
society and digital man values in the globalization
context and INDUSTRY 4.0 as a complex system
that represents a dynamic process that develops
in the digital society and globalization context. The
digital development of man and society is a tool

for economic growth, efficiency and productivity
through the digital technology and the formation use
of new values and digital competencies. The current
economic, social, spiritual, cultural situation in the
modern world has a number of problems and requires
radical changes — institutional, infrastructural,
ecosystem, managerial (Voronkova, Kaganov,
& Metelenko, 2022).

The main hypothesis of the research, which
is proposed to solve the research problems, which
is new and can change the theory, is the idea
of finding and further elaboration of the main
innovative mechanism drivers for implementing
a new model of digital sustainable development
society which demonstrates the high-tech basis
of society and can contribute to the development
of self-regulation mechanisms in the society
through smart (breakthrough) technologies capable
of managing innovation in society, as we live in the
midst of the digital revolution and require new values
inf the digital age (Voronkova, & Nikitenko, 2022).

Presentation of the main research material
with obtained scientific result

1. Analysis of the growing change speed
in the globalization and digitalization era, which
contributed to the digital values formation
associated with the new and INDUSTRY 4.0
processes.

INDUSTRY 4.0 is based on peer-to-peer, peer-
to-peer and peer-to-peer computer network models
based on peer-to-peer peer-to-peer computer
networking. Often in such a network there are
no dedicated servers and each node (peer) as a client
acts as a server. The members of the network
are all nodes, i.e. the joint creation, production,
distribution, trade and consumption of goods
and services by different people and organizations.
Mass production and consumption since the early
1990s. replaced by a new personalization trend
of consumption and production customization, which
began to rapidly gain momentum in world markets
and form new values. The scale of this concept will
increase in the coming decades as the development
and reduction of advanced production technologies
and the spread of personalized consumer values
of new types of goods and services (Voronkova,
Punchenko, & Azhazha, 2020).

In the globalization period, tourist services
are also expanding. The company gives travelers
the opportunity to consider offers from homeowners
anywhere in the world and rent it; Car sharing saves
up to 70% of the transport costs for their customers,
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as they pay only for the time when they actually use
the car; cars are used more efficiently, the number
of casual trips increases. Digital technologies, which
significantly change the usual actions in various fields,
from industrial production to the life organization,
fascinate their consumers with new tourist values
and services at an increasing rate. Under the pressure
of the innovation speed of, companies are forced
to change existing business models, develop new
approaches to products and services and support
business operations (Kyrychenko, 2019).

An introduction rate of new products on the
market is constantly increasing. New business
models based on the “consumer economy” principles
and electronic platforms are being developed. There
are a number of barriers to business transformation:
lack of competencies, inflexible management
structures, uncertainty. Many companies do not
have time to adapt to change and leave the market:
pressure from consumer demand, rapid development
and spread of technology has increased the importance
and innovation process complexity in companies,
making it more expensive and risky.

Examples of the growing pace of change in the
globalization and digitalization era have led to the digital
values formation associated with these processes:

1) The Internet has reached the mass consumer in
7 years, while the advent of the telephone and radio
took more than 30 years;

2) Knowledge and skills that were important
10 years ago, in the globalization contextand
digitalization are obsolete and require the new values
formation;

3) The life expectancy of large companies has
decreased by 1.5 times, and the 1/3 activities from
the top 20 companies have been undermined by new
technological platforms;

4) If 10 years ago it took a day or more to spread
the news, today — just one “click” with the mouse;

5) 60% of new vacancies in the market require
skills that 20% of the population still has (Nikitenko,
Vasilchuk, & Merzhinsky, 2022).

Globalization has accelerated the outsourcing
process and transferring financial flows offshore;
led to the development of general Ilifestyles
and consumer habits; promotes the public structure
privatization and goods, such as health care, security,
negatively affects the realization of universal human
rights everywhere. Conclusion: Mutually reinforcing
globalization pillars should be provided — economic
development, environmental protection — at the local,
national, regional and global levels.

Values formation of the digital person
and the digital society in the globalization contextand
INDUSTRY 4.0 requires the activation and of socio-
technological development acceleration. The digital
age is transforming all social segments: markets
nature and products, production technologies,
delivery and payment for goods (products),
the capital and human resource needs scale.
Manufacturing companies use breakthrough digital
ideas and technologies, modern management models
and business strategies, as well as modernized access
channels to various markets. IT-transformation
of tangible and intangible sectors is focused
on building a digital economic transformation model.

An important digital transformation element of the
economy is new ICT generation, which accumulates
virtualization with centralized program management
(CPU). The digital economy is defined by economic
activity based on digital (information) technologies [1].
To compete successfully, organizations are increasingly
implementing the values of management information
systems, which are accumulated through electronic
distribution channels. Almost all entrepreneurs
recognize that the use of information technology when
used properly has a positive effect on business and its
values. This process is called the digital transformation
of both society and man and his values (Nikitenko,
Oleksenko, & Kivlyuk, 2022).

2. Digital economic transformation model,
which requires the formation of new values

The digital economic transformation model
affects the activities of organizations working in all
sectors of the economy, which requires the economy
to increase competition in domestic and foreign
markets. The digital economic transformation model
is a long process, which should result in the values
formation of the “digital organization”. The digital
economic transformation model is understood
as a process-oriented process of creating
organizations. The digital economic transformation
model as a “platform” of innovation and information
stage of economic development of systems
of different levels is created on the basis of effectively
functioning information space taking into account
digital values of economic and social needs
and new technological basis of business and society
(Nikitenko, Andriukaitiene, & Punchenko, 2019).

The digital economic transformation model
depends on the industrial and neo-industrial
development stage, which is able to form the basis
for the digital economy formation. Management
of its development should also include two areas:
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the first — focused on the formation of the transition
from the values of the neo-industrial to the values
of the digital economy, the second — to develop
the transition from the digital values to the
innovation and informative economic values. This
conclusion requires a more detailed description of the
management features of the formation and digital
economic development, including the purpose,
directions, regulatory tools and an indicator system
that reflect the completion degree of intercyclical
and interphase transitions in the digital economy

Thus, the digital economic transformation
model is an economic model based on the digital
technological values, including the field of electronic
goods and services. The second approach is extended:
digital model values of economic transformation
as economic production using digital technologies.
The digital economy is based on the generation
values, processing, storage, data transmission, digital
computer technology. She emphasizes that within
the framework of this economic model, the existing
market business models are undergoing a radical
transformation, value added model is changing
significantly, the importance of intermediaries at all
levels in the economy is declining sharply. The digital
economic transformation model forms the governance
values, among which are the blockchain, the big data
method, expert systems, and general decentralization
(Nikitenko, 2020).

These methods are promising and in the near
future are likely to become widespread. However,
new governance methods provide both opportunities
and can pose significant threats to businesses
and governments. They do not always fit into
the framework of existing management technologies.
According to the authors, the most promising is the
network management concept for the implementation
of the digital economic transformation model values.
The European economy is growing faster than
expected, but the prospects for recovery remain
uncertain. According to analysts, the digital economic
transformation model is still threatened by factors
such as a new surge in coronavirus and war, rising
energy prices and congestion in the supply chain.
The recovery pace varies from region to region
and depends on the pandemic and war situation.

In the European economy there is an important
resumption trend of production. Atala, based
in Lombardy, the Ilargest high-quality electric
traction bicycle manufacturer, is setting up assembly
in Italy, but has problems with component supplies.
Investing in green transport is one of the priorities

of the EU’s economic recovery plan. To ensure
the overall project success, the EU is promoting
investment in high-speed broadband, teaching people
digital skills, helping start-ups and small businesses
to innovate and develop, and promoting digital values
in education, medicine and business (Maksymenyuk,
& Nikitenko, 2016).

Broadband can be seen both technically (as a set
of advanced network technologies) and as a driving
force for far-reaching revolutionary transformations
that renew existing services and give life
to innovative services. In today’s world, broadband
is becoming a critical infrastructure that determines
the competitiveness of the digital economic
transformation model. There are many difficulties
in assessing the scale of the digital economic
transformation model (Oleksenko, 2017).

First, there is no generally accepted definition
of the digital economy.

Second, there is a lack of reliable statistics on its
key components and aspects, especially in developing
countries. Although a number of initiatives are
already being implemented to remedy this situation,
they are still insufficient, and they are barely keeping
up with the rapid digital economic development
(Tagmark, 2019).

Thus, the development of a digital economic
transformation model is an ongoing process involving
the development of various I T sectors in orderto stimulate
the creation of innovative technologies for cooperation
and development at the international level. A necessary
condition is the values formation of joint participation
in the digital processes of the public economic sector,
the private sector and civil society. The key advantage
of developing a digital economic transformation model
is the implementation of the automatic control values
at the entire system (or individual components), as well
as its virtually unlimited scaling without efficiency loss,
which significantly increases the economic manage-
ment value (economic activities and resources) —
and macro levels.

According to the analysis, the development
of a digital economic transformation model does not
include individual industries or I'T companies that are
digital. This is, first of all, the existing economy — all
traditional industries and companies (manufacturing,
agriculture, construction, transport, etc.), which
under the influence of digital transformation due
to technological evolution revolutionize their
production and business processes and gain new
opportunities for productivity growth all production
and business efficiency areas.
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Digital space shapes the values of “smart” IoT-
based products, such as home appliances and cars.
Investment in “smart” infrastructure is growing by
40%, according to Forrester. Building on the high
government spending on smart infrastructure for
post-pandemic recovery in the US, EU and China,
city planners will share priority initiatives that
connect citizens to the Internet, addressing health
and developing important resources. According
to Forrester, IT companies will include cyber
insurance policies in their contracts to offset third-
party costs associated with the breaches (Tapscott,
& Tapscott, 2019).

As they attract new suppliers or sell contracts
with existing third parties, organizations will require
a special cyber insurance policy in which they will
be listed as beneficiaries, which is a vital part of the
supply chain. IDC named 10 major trends in the
IT market in the coming years. Digital technologies
have become a constant and dynamic element
of our world, and the ICT industry itself will be one
of the most transformed in the coming years. CIOs
need to create teams for procurement, development
and operations. These teams must conform to value-
based technology models as a service and focus
on the end result.

3. IT forecasts that contribute to the values
formation of digital transformation

1. Introducing a digital approach to customers
and operations: by 2024, companies will switch
to digital technologies to provide a sensitive
customer experience and sustainable operating
models by transferring 70% of all costs to technology
and service model values, as well as a focused model
on the final results. These values are needed to support
a variety of customer engagement scenarios and data-
driven operations (Tetlock, & Gardner, 2018).

2. New values of cloud technologies: by 2023,
40% of companies will restructure the process
of choosing cloud products, focusing on business
results rather than IT requirements. Management,
optimization and protection of various cloud
resources and data sets will be the most important
operational tasks for IT companies.

3. Management is becoming a major challenge
for the IT team: by 2023, 80% of companies will use
the cloud service values with artificial intelligence
(Al) to manage, optimize and protect resources
and data. Unfortunately, 70% of companies failed
to achieve full output due to a mismatch between
the skills of IT professionals and a small number
of highly qualified IT staff, as well as the active

successful employees recruitment from medium
to larger businesses.

4. All-as-a-service values are becoming public:
by 2022, 40% of large companies’ IT budgets will
be reallocated through integrated service packages
based on security, cloud platforms, virtual desktops
and communications.

5. Systemic  technological transitions are
projected: by 2026, managers of companies that
have faced systemic or other transitions are spending
on the development of new IT technologies, but
will fight to achieve the required 6-fold increase
in the efficiency of operational technologies.
IT organizations working with clients from different
industries are already recommending thinking
about how several systemic changes, such as 5G
networks, electric vehicles or blockchains, will affect
technology plans and business priorities, and which,
accordingly, values should be formed in companies
(Tovarnichenko, 2020).

6. Shape the investment value in technology:
70% of companies will get twice as significant
results from investment in technology, expanding
the activities of employees and customers,
in accordance with investments in the individual
processes automation. The greatest effectiveness
will come from a comprehensive effort to expand
the experience and decision-making activities for
clients, patients, students and ordinary workers.

7. Develop data management values that
create both challenges and opportunities: by 2025,
regional differences in privacy, security, hosting,
use and disclosure requirements require 80%
of businesses to restructure their data management
processes autonomously. Successful companies
will use digital sovereignty for new investments
in resource and data management strategies, as well
as for I'T automation projects.

8. Rethinking the values of past experience:
by 2023, 50% of multinational companies will
spend half of their spending on new technological
equipment and communications, as  well
as on modernizing and rethinking the experience
of interaction with customers and employees.
By optimizing digital technologies in terms of work,
health and entertainment, companies gain long-
term benefits in attracting and maintaining customer
loyalty and opportunities to increase their number
(Chandran, 2020).

9. Creating sustainable development values: by
2025, 60% of countries will have teams for digital
sustainable development, which will assess, certify
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and coordinate the use of data and analytical platforms
for sustainable business and IT development. By
2024, new tools, data, and analysis will make it easier
to set important goals for sustainable development,
but achieving business and regulatory goals will still
be a challenge for big business.

10.Carry out data control, which is subject
to careful research: by 2025, estimates of public
company estimates will be the basis for confidence
in the control over the correct and efficient data use
as well as financial control, which will increase the cost
of data-driven solutions. IT leaders need to prioritize
the technological choice and service partners based
on their ability to address critical business challenges
(Cherep, Voronkova, & Kurdupa, 2021).

Thus, the values formation is possible
by deepening the digital economic transformation,
education, culture, tourism in context of certain
programs that develop education, form new cultural
parameters — innovative, algorithmic, creative,
radically changing the nature of work, affect all areas
of human life in the context of human evolution to its
digital dimension, which will work in the global
challenge context of civilization.

Formation of strategic digital age directions,
which contribute to the creation of new values

Gartner called the strategic directions of the digital
age values formation, which contribute to the creation
of new values. According to Gartner Vice President
of Research David Grumbridge, they will accelerate
business development, drive change and strengthen
customer trust, and foster new values.

1. Generative artificial intelligence as a new
value of the digital age. The values of a new artificial
intelligence (AI) model are coming to market —
generative, which is the use of machine learning
methods focused on the research of content or objects
and the data use to create new, completely original,
realistic artifacts. Generative artificial intelligence can
be used to create software code, identify new products,
promote drug development, and target marketing.

2. Data Fabric values. The Data Fabric
information management architecture is used for
the most efficient access to corporate data. Data
Fabric ensures flexible, robust data integration
between platforms and business users whose
solutions are designed to simplify the organization’s
data integration infrastructure and create a scalable
architecture.

3. Territorially distributed enterprises’ values.
With the remoted spread and hybrid work models,
traditional  office-oriented  organizations  are

transformed into distributed enterprises consisting
of geographically dispersed employees. Gartner
predicts that by 2023, 75% of organizations that use
this model of work will receive revenue growth 25%
faster than competitors (Schwab, 2019).

4. Cloud platform values. Gartner predicts that
cloud platforms will be the basis for more than 95%
of new digital initiatives by 2025 — compared to less
than 40% in 2021.

5. Autonomous system values. According
to Grumbridge, stand-alone systems that can
dynamically change their own algorithms without
updating external software will become commonplace
in robots, drones, production machines and intelligent
spaces.

6. The values of Decision intelligence
(intelligence in decision making) combine the best
of the applied areas of data science, social sciences
and management science for effective decision
making. Gartner estimates that over the next two
years, one-third of large organizations will use special
(AI) to make decisions to increase their competitive
advantage (Schwab, 2019).

7. Application values. According to Gartner,
the demand for business adaptability will grow
and this requires a technology architecture that
supports fast, secure and efficient application
changes. The architecture of the applications expands
the adaptability possibilities, and those who will use
the components of the program will be able to stay
ahead of competitors by 80% in speed terms of new
features implementation.

8. Values of hyperautomation. Hyperautomation
systems provide accelerated business growth
and sustainability through rapid identification,
verification and automation of a huge number
of processes. Component programs will allow
businesses to achieve adaptability.

9. Computational  values that increase
confidentiality. Gartner expects that by 2025, 60%
of large organizations will use one or more privacy-
computing methods. Such solutions protect personal
and confidential information at the level of data,
software or hardware (Sharma, 2018).

10. The the Cybersecurity Mesh value is to ensure
secure human access to any digital resource, regardless
of the both the resource and the person location. This
decision forms the perimeter of protection around
the individual, not around the organization. Gartner
estimates that by 2024, companies that use such tools
will be able to reduce the financial impact of possible
cyber incidents by an average of 90%.
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11. ICT values engineering. Gartner notes that
developers’ teams working on artificial intelligence
will be able to create effective tools for their
organizations if they can continually increase value
through rapid change. According to Grumbridge,
developers will focus on component applications
focused on modular components — this will increase
the development team efficiency. In general
experience approach, all discipline managers
should have equal responsibilities for meeting
aggregate needs of both employees and customers
(Shane, 2019).

Conclusion of the research and prospects for
further exploration in this direction

The COVID-19 coronavirus pandemic has led
to the active use of the corporate cloud service values
as companies expand their digital presence and create
new products. Companies are striving to increase cloud
efficiency and achieve efficiency, competitiveness
and new values, as cloud technologies will be central
to corporate clouds. Refactoring of enterprises,

as well as their strategies to promote efficiency
and sustainable digital development will be carried
out. Cloud technologies go beyond technological
areas such as big data, artificial intelligence
and the Internet of Things. According to Forrester,
the shortage of chips will be in the overall growth
of the Internet market by 10-15%. The problem
of chip shortages will not be solved by mid-2023,
Internet of Things devices will suffer even more.

Global trends analysis in the transition
to sustainable development based on digital trends
shows that digital organizations are moving from
digital to human-oriented transformation. In 2022,
the forward-looking company will not only think
about digital transformation, but also implement
initiatives that bring together an experienced
customer and experienced employees. In addition,
technology leaders will give priority to investing
in strategic partnerships and innovative practices.
IT companies are witnessing a slow transition to the
talent strategy of the “future”.
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®OPMYBAHHS IIHHOCTEM IIU®POBOI'O CYCILIbCTBA
1 IU®POBOI JJIOJJMUHU B YMOBAX INTOBAJII3AIIIl TA INDUSTRY 4. 0

AHoTanis

AxTyaneHicTh (QOpMYyBaHHS IIHHOCTEH IM(POBOro CycHuIbcTBa 1 IM(POBOi JIOAMHM B yMoOBax miobasizamii
ta INDUSTRY 4.0 He BUK/IMKae CyMHHIBIB, TaK sIK ITporec mio0asizamii eKOHOMIKM B yMOBaxX IU(poBizallii mprucKopuBCs
B OCTaHHI JACCATIIITTSA. PUHKM KammiTamy, TEXHOJOTiH, TOBapiB, MpaIli CTAIM Bce OB B3a€MOIIOB SI3aHUMH Ta IHTETPO-
BaHMMH y OarartormapoBy mMepexy [HrepHery, rmobaimizarii Ta INDUSTRY 4.0. Metoro mociipkeHHS € KOHIIENTYyawi3a-
uist popmyBaHHsI LiHHOCTEH LdpoBoro cycminberBa 1 mudposoi monuau B ymoBax miobdanizaiii Ta INDUSTRY 4.0.
Meromosnorist TOCITiKeHHs (POpMYBaHHS [IHHOCTEH IH(POBOro CyCHijbCTRA 1 IU(POBOI JHOIMHU B yMOBaX m1o0ai3arlii
ta INDUSTRY 4.0 moxxe OyTH IpoaHaiIi3oBaHa 3a JIONOMOTOI0 CYKYITHOCTI METO/IB CHHEPIeTUYHOTO, CTYKTYPHO-(YHKIIi-
OHAJIEHOTO, CUCTEMHOT0, (P)eHOMEHOJIOTIYHOr0, JIOTYHOTO Ta iCTOPHYHOIO, SIKi y CBOIIl CAYKYITHOCTI JOMOMOIIN IPOHUK-
HYTH B HOBI ()eHOMEHH. 3MiHiCHEHO aHaIi3 3pOCTaHH: MIBUIKOCTI 3MiH B €TIOXy I1obamizariii Ta nugpoBiszarii, o Crpusim
(opMmyBaHHIO TU(PPOBUX IIHHOCTEH, MOB’s3aHNX 3 HoBUMH Tporecamu INDUSTRY 4.0. Hocmimkeno mudpoBy Momaens
TpaHchopMmallii eKOHOMIKH, sika BUMarae popMyBaHHsI HOBHX IiHHOCTel. 3. 3’sicoBano IT-npornosu, mo cnpustors hop-
MYBaHHIO I[IHHOCTEH 1pOoBOT TpaHCPopMallii ekoHOMIKH. Pe3ynbratom TparchopMariii Iux mpoIeciB € Mepexi 10 Mepe-
JKEBOI B3a€MOJII1 Ta YTBOPECHHS LIIHHOCTEH HU(POBOTo CyCIILCTBA — EKOCHCTEM ITOCTavYaIbHHKIB, TAPTHEPIB, CII0KNUBAYiB
Ta KOHKYPEHTIB HaBKOJIO MEpEekKeBUX KomraHiid. [IIBHIKICTh BUBEICHHS HOBHX TOBAapiB PUHOK IOCTIHO 301LTBIIYETHCS.
Po3BuBaroThCst HOBI Gi3HEC-MOzIENi, M0 0a3yIOThCs Ha TPHHITUIIAX «EKOHOMIKH CIUTBHOTO CIIOKWBAHHS) Ta €IEKTPOHHUX
miargopmax. [udposa Mmomens Tpanchopmariii eKOHOMIKH — 1€ MOJIENTb €KOHOMIKH, 3aCHOBAHOI Ha IIHHOCTSAX MU(POBUX
TEXHOJIOTISIX, [0 BKJIIOYAIOTh 00JIaCTh EIEKTPOHHHUX TOBapiB Ta mociyr. HeoOxisHOW0 yMOBOIO € (hopMyBaHHS LIHHOCTEH
CIUIBHOT y4acTi y IM(pOBUX MPOLIECAX IEPI)KABHOTO CEKTOPY EKOHOMIKH, ITPUBATHOI c(epH 1 TPOMa/ISTHCHKOTO CyCIIIbCTBA.
Komranii mparHyTb 10 MiABUIIEHHS e(EeKTUBHOCTI XMapu Ta AOCATHEHHS e()eKTHBHOCTI, KOHKYPEHTO3/1aTHOCTI Ta CTBO-
PCHHS HOBHX LIIHHOCTEH, OCKUIBKH XMApHI TEXHOJIOT1T OyIyTh 3aiiMaTH LEHTpaIbHE MiCLie Y KOPIOPATUBHUX XMapax.

Kuro4oBi cioBa: miHHOCTI IIUPOBOTO CyCITbCTBA 1 MUQPOBOI MonuHH, Tnodamnizarmis, INDUSTRY 4.0, nudposa
Mozenb TpanchopMmartii ekonomiku, IT-iporaosu.
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