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Abstarct

The relevance of this study. The perception of tourism as a viable economic activity is very closely linked to
competitiveness. In the international tourism market, European tourism is seen as facing increasing competition from
emerging economies on other continents. However, the tourism business is seen as a determinant of the competitive
positions of economic diversification. Tourism in the European Union is seen as a fast-growing area of the tourism sector
that can contribute to the overall growth of the sector, while tackling social problems and creating new jobs. International
tourism and its economic significance is a little-studied topic in the scientific literature, and its development through
the prism of economic diversification has an increasing impact on the country’s economy.

The main problem. What impact do tourism business innovations have on other tourism-related sectors, and what
impact is felt during the COVID-19 pandemic?

The objectives of the study are: promoting the competitiveness of tourism and the resulting economic impact in
the difficult context of the COVID-19 pandemic.

Object of research: Tourism and its economic significance

The aim to analyze the concepts of the impact and diversification of tourism as a phenomenon on other sectors during
the COVID-19 pandemic.

Results. The composition of the tourism business influences the economic development of all its components, and its
safe existence is equally important. It directly depends on the country’s economy, state funds, culture of the population,
their desire to join the important concept of business organization and development, the focused approach of state
and public institutions in solving business stability problems, etc. An important focus encourages the development of new
ideas regardless of the impact of COVID-19

The used methodology is justified — scientific literature analysis.

Key words: Tourism, economic sector, internationalism, cooperation, international business, COVID-19.

Statement of the problem

The new COVID-19 virus is challenging the world.
This virus has spread greatly across the continent caus-
ing many negative factors. 2019 The first cases of coro-
navirus have been reported in Wuhan, China [1]. With
a large global population movement, there are con-
cerns that the virus could spread and reach pandemic
levels. That’s what happened. Urbanization and glo-

balization are driving the rapid spread of the virus [2],
but tourism clearly plays an important role in exacer-
bating emerging public health crises. Coronavirus is
currently prevalent across the continent. It spreads in
a similar way to the flu. Therefore, protecting people
places various constraints on protecting people’s lives.
People are encouraged to stay at home, events are not
organized, the opening hours of restaurants and bars
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are limited, safe distances must be maintained every-
where, borders between countries must be closed, all
of these factors are causing the most serious distur-
bances in the world economy

Relevance of the topic. Given the current coro-
navirus crisis, companies face a variety of business
challenges in a complex and rapidly changing envi-
ronment. Tourism research has focused on the actual
and perceived socio-economic contribution of tour-
ism [3]. International tourism has a major impact on
society, and in addition to its positive effects, it can
hamper the socio-economic well-being of the popu-
lation living in tourist destinations. In times of cri-
sis and disaster, the negative effects of international
tourism may intensify. The rapid movement
of the COVID-19 outbreak makes it very difficult to
monitor and predict the economic, social and cultural
impact. Clearly, the impact on tourism is severe, with
countries closing borders and airlines cutting back on
their services or even leaving the business.

Probleminis klausimas: how has coronavirus
affected the tourism business? What impact do
tourism business innovations have on other (non)
tourism-related sectors, what impact is felt during
the COVID-19 pandemic ?

The aim of the study: to analyze the concepts
of the impact and diversification of tourism
as a phenomenon on other sectors during the
COVID-19 pandemic, identifying the impact on
tourism business assessment.

Research tasks:

1. Define how COVID-19 has affected the tourism
business?

2. Find out what are the recommended ways to
revive the tourism business?

The used methodology is justified — scientific
literature analysis.

The concept of the COVID-19 pandemic and its
impact on the tourism business

The importance of economic diversification has
re-emerged during the COVID-19 global crisis.
An analysis of the consequences of previous crises
and the loss of income in the post-crisis years
has shown that this is making it very difficult
for the various business sectors in the countries
themselves. For these reasons, diversification
of impacts is crucial for the economic resilience
of the countries in the sub-region.

Analyzing the research carried out by
the researchers, it considers the key elements that
should be part of the country’s industrial policy
in the tourism and hospitality sectors if effective
economic diversification is to be promoted; choosing
the optimal recovery strategy; promoting public-
privatepartnerships. Theuse ofevidence-based criteria
makes it possible to assess success and the need for
conditions of validity; the importance of promoting
principles such as accountability and transparency.

The COVID-19 outbreak is one of the most
influential and tragic pandemics ofourtime. Preserving
life is an absolute priority right now. However, we also
need to start addressing the recovery of the tourism
industry, as there are still restrictions on international
and domestic travel. The disease crisis is not a new
area of tourism. The tourism industry has faced
several scenarios in the past. However, the current
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Fig. 1. The contribution of the tourism industry to employment by country, 2018 Source [4]
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crisis has been one of the most damaging. This
industry will not look the same after the pandemic,
and the tourism industry and the government have
arole to play in recovery.

The main market players in all areas of the tourism
value chain are: airlines, tour operators, hotels,
cruise lines and retailers, which have reduced
or stopped production indefinitely, leading to
a sudden and complete cessation of their production
and revenue streams.

Revenue from tourism is economically important.
According to Thams et al. [4] 2018m. Global revenue
from tourism was $ 1.45 billion. USD, it was almost
three times more than in 2000. (Fig. 1).

From fig. 1 indicates the contribution of people
to the tourism industry, the employment of different
economies, including both direct and indirect
employment. It is important to mention that Italy,
a country where COVID-19 has spread significantly,
accounts for almost 15%. the workforce works
directly or indirectly in the tourism industry. This
means that COVID-19 will stop the tourism business
and have a significant impact on the country’s
economy. The current crisis is leading to a sharp
decline in employment in the tourism and hospitality
industries. This will show the large gaps in total GDP
in countries with a very high relative share of tourism
in the economy [4].

Falling demand is really reducing the sector
and raising prices. According to scientists, the first
year after the pandemic is said to be a challenge
for the industry, domestic tourism is expected
to recover earlier. Increased sanitation costs,
combined with capacity reduction rules (well below
maximum employment due to social exclusion),
can have a significant impact on industrial
profitability and further increase prices. An article
by Assaf and Scuderi [5] believes that flexible prices
and conditions can reduce financial risk in the short
term. In addition, pricing strategies can be helpful
in changing customers ’perceptions of products.
This article also provides a list of strategies on how
the tourism industry can contribute to the resolution
of the crisis: proper cleaning, disinfection
of the premises; possible changes to the premises
(hard floors, tables in hotels with security walls,
installation of ventilation systems ...), limited
contact, personal communication can be gradually
switched to technology (this is a more common
method of registration and bank transfer payments);
restriction of visitors, entertainment / activities
outside. Travel confidence and risk perception will

affect the pace of industry recovery. In the long
run, tourism is likely to return to pre-crisis trends.
However, tourists will appreciate hygiene more when
choosing accommodation.

Sharma and Nicolau [6] explore four main
directions of tourism: hotels, airlines, cruise
lines, and car rentals. The survey data show that
the assessment of all these areas has decreased. The
downturn is significant enough in every industry, so
there is a need to worry about the long-term prospects
of each industry. It is clear, however, that the most
serious concern is with the cruise industry. This is
perhaps not surprising. One of the reasons for this
is that the ratio of business to leisure travelers in
the cruise industry is likely to be lower than in the other
industries mentioned. Of course, it is assumed that
business travel can recover faster than leisure travel
[6]. In addition, concerns in the cruise industry may
also be related to the nature of its product: ships,
which are essentially enclosed public spaces, this
type of people may be afraid of the current crisis.
Indeed, the widely reported outbreaks on board
the Diamond Princess and other cruise ships confirm
people’s concerns in the cruise industry. Accordingly,
we believe that government assistance to the travel
sector should be a priority for the cruise industry.

The role of government is crucial in the recovery
of the tourism sector, and when these institutions
consider the allocation of funds, the impact
of a pandemic on specific sub-sectors that make up
the travel sector can provide some advice on how
financial assistance can be allocated in this sector
[6]. A steady decline in total industry revenue of 30%
or more seems realistic [4], given that operations
are currently being shut down for a longer period.
The financial challenges for the sector as a whole
will continue to increase. Therefore, swift, effective
and decisive action is urgently needed, as well as
measures from public authorities for the tourism
and hospitality industry. These measures shall
cover the following areas: 1. Urgent improvement
of the liquidity situation of companies in all small
and medium-sized tourism companies belonging to
the hospitality segment. This must include access
to loans and additional credit support. 2. Temporary
tax cuts and reductions, in particular transaction-
based hotel and airline taxes, which have been hit
by the crisis in recent years. 3. Although the aid
described in point 1 will significantly increase the debt
burden of companies, the prospect of debt reduction
needs to be considered. 4. Revitalize markets, along
with full empowerment and destination equipment,
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develop a recovery plan for management companies.
Market bias subsidies should be avoided [4]. As
the economic and operational impact of COVID-19
on the tourism and hospitality industry may not be
sufficiently foreseen, research and specific measures
will need to be adapted on a regular basis. Industry
and geographical features may either change or
converge. Acute action will need to be replaced by
appropriate time recovery strategies.

The actions of governments to support
the local economy have varied from country to
country. The tourism industry needs credible
government measures to build market confidence
and reduce the risk of this virus. In general, the role
of governments should change over time during this
crisis. From the first phase of liquidity subsidies,
they should move quickly to a sustainable recovery
and the promotion of innovation. In the article, Assaf
and Scuderi [5] make suggestions to the government:
to offer interest-free loans, guaranteed loans, creative
financing options, and non-repayable grants; provide
funding for the promotion of tourist destinations;
eliminate or facilitate access to countries
recovering from an outbreak in order to increase
the flow of international tourism; control of potential
predatory investors to protect companies that have
become weak as a result of the crisis. These points
should help companies recover and allow businesses
to prepare for similar factors. COVID-19 tourism
research should help to improve our knowledge
of informing, promoting, shaping or even leading to
possible transformations of such crises. Otherwise,
the countries will simply experience one crisis after
another COVID-19 has had many social, cultural,
economic, and psychological consequences for
a variety of tourism stakeholders, some of which
will have many years to recover from the effects
[7]. The pandemic has therefore created a “fertile”
new environment in which tourism researchers can
conduct research that benefits consumers. This area
can bring a lot of innovation to the tourism business
to attract customers, offer new products and engage
the public.

It is known that consumers will become more
attentive to personal hygiene, so the representatives
ofthe tourism business musttake seriously the cleaning
of the premises, disinfection, safety during meals,
adherence to distances, taking into account all
recommendations. Tourism businesses need to work
with the government to avoid bankruptcy. Develop
a vision for the plan on how to help each other
and make the right decisions. A number of solutions

have been proposed in this work, so it is important to
pay attention to this

Economic diversity and its evaluation

In order to undertake any industrial policy, choices
must be made, which means operational priorities
and facilitates the process of self-discovery. However,
emphasis should be placed on activities that have
an additional impact and not just affect the target
sectors. To create a new industry, policymakers will
have to exercise the right years, even decades ahead.

One of the tangible solutions sought by
economic diversity could be the use of qualitative
and quantitative measures. An Anoffoff matrix is
given as an example.

What is the Ansoff matrix?

The Ansoff matrix, also known as the product /
market expansion grid, is a tool that companies use
to analyze and plan their growth strategies. The
matrix shows four strategies that can be used to grow
a company and analyzes the risks associated with
each strategy [8] (see Figure 2)
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Fig. 2. Four Ansoff Matrix strategies [8]

NEW MARKETS

The four Ansoff Matrix strategies are:

Market penetration: The focus is on increasing
the sales of existing products to the existing market.

Product Development: The focus is on introducing
new products to the existing market.

Market development: This strategy focuses on
entering a new market using existing products.

Diversification: The focus is on entering a new
market by introducing new products [9]. Igor Ansoff
is one of the pioneers of strategic management
planning and in 1957 he developed a matrix a vector
of growth. He considered the model of a strategic
management consists in conceiving a strategic plan
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to contain the overall strategy of the Organization,
detalied into administrative and financial strategies,
a strategy based on markets-products, strategied
expressed as aims.

The concern regarding the current concerns in
the field of the Ansoff matrix study is highlighted by
the multitude of studies and specialty articles. This
concept continues to be perceived and understood
as one of the most important tools for business
development and penetration int the business activity
field. Numerous studies show that the use of Ansoft’s
matrix in business development is one of the effective
variants that entrepreneurs successfully apply [8].

In order to take any industrial policy, choices
have to be made, which means operational priorities
and facilitating the process of self-discovery.
However, emphasis should be placed on activities
that have an additional impact and not just affect
the target sectors.

To create a new industry, policymakers will have
to exercise the right years, even decades ahead.

It is therefore important to find solutions that
identify a tool for economic diversification that
sets out long-term development priorities and key
success factors for development. Human -capital
must also be borne in mind when analyzing these
priorities. The workforce also increases the efficiency
and productivity of the tourism business, as well as
intellectual flexibility, which is key to adapting to
new technologies and other activities in the sector.
Any government in pursuit of diversification must
ensure that the system of professional training must
also be redesigned so that students are ready to join
the current and future industry, which is subject to
the hospitality business policy, upon completion
of their studies.

Conclusions

Successful diversification into other sectors
requires not only increased market access, but also
a review of the investment and policy frameworks
that are responsible for structural change. There is

a clear need to focus on cross-sectoral cooperation,
strengthening related infrastructures, exploring
new markets, identifying exports and allocating
resources in the tourism sector, diversifying services,
reorienting (i.e. new services and new markets).
In other words, creating and ensuring added value
is essential to creating the desired integration into
the world economy.

The coronavirus has negatively affected
the tourism business. To help the tourism business
recover, it is proposed to improve the tourism
industry and comply with the recommendations, as
well as government assistance.

In addition, policy intervention should focus on
local capacity building. Local content policies can
add value domestically by creating new jobs. The
country’s tourism business policy must promote
the development of services, develop human
capital competencies, and reduce the backwardness
of developed countries. Helping the economy build
resilience to withstand unforeseen adverse economic
shocks such as COVID-19.

To promote structural changes in economic
diversification, to achieve not only stabilization
but also a breakthrough of new ideas. Changes
in the economy and social life ensure not only
rapid the development of a market economy,
the consolidation of social democratic processes
and certain dysfunctions, including in the field
of human security.

After examining the conditions of the competitive
environment, no tourism business will be able to engage
in commercial activities without providing a perspective
in both the short and long term to ensure its economic
and financial conditions necessary for profit. The main
task is for business leaders, who are always responsible
for ensuring that strategic decision-making and decision-
making can be realized in a strategic model that
combines all the interfaces of the companies involved in
this sector: economic, financial and accounting, human
and technological aspects, etc.
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TYPU3M SIK IHCTPYMEHT EKOHOMIYHOI JUBEPCU®IKALII /151 IHIIUX CEKTOPIB

AHoTanis

CrpHHHATTS TypHU3MY SIK )KUTTE3/[ATHOI CKOHOMIYHOI AisIIbHOCTI JysKe TICHO IOB’5I3aHE 3 KOHKYPEHTOCTIPOMOKHICTIO.
BeaxaeTbes, 10 Ha MIXKHAPOJAHOMY TYPUCTHYHOMY PHHKY €BPONCHCBKHIA TyPU3M CTUKAETBCS 31 3pOCTAIOUOK0 KOHKYPCH-
1ieto 3 00Ky KpaiH 3 CKOHOMIKOIO, L0 PO3BHBAETHCS HA HIINX KOHTHHEHTAX. OJIHAK TYPHCTHYHUH GI3HEC PO3IISLAETECS SIK
BU3HAYAIIbHUH (haKTOP KOHKYPEHTOCIPOMOXKHOCTI eKOHOMIUHOI AnBepcudikariii. Typusm B €BponelcbkoMy CO031 po3Iis-
JIAETHCSI SIK ILIBHIKO3POCTAI0Ya 00JIACTh TYPHUCTHYHOTO CEKTOPA, SKa MOYKE CIIPHSTH 3arajbHOMY 3pOCTaHHIO CEKTOPa, OJJHO-
YaCHO BHPINIYIOYH COIIANEHI TPOOIEMH 1 CTBOPIOIOYH HOBI po00odi Mictist. MibKHApOIHUH TYpH3M Ta HOTO eKOHOMIYHE 3Ha-
YEeHHS — MAJOBUBYCHA T€Ma y HAyKOBIiH JIiTepaTypi, Ta 1OT0 PO3BUTOK Yepe3 MPH3My eKOHOMIYHOI TuBepcrGikalii YnHITH
Bce OUTBIIMI BIUTMB HA €KOHOMIKY Kpainu. ['0j0BHa npo0iema: sIKMi BIUTMB 1HHOBALTyB TYpUCTUYHOMY Oi3HeCi HaaaloTh
IHIII CeKTOpH, TTOB’sI3aHi 3 TyPU3MOM, 1 AIKUM BIUIUB Bi,Z[‘IYBa(-ZTLC}I r[iz[ qac nangemii COVID-19. Iimi ,Z[OCJ'IiZ[)KeHH?I 11 /1BH-
IICHHS KOHKprHTOCHpOMO)KHOCTl TYpH3MY i, SIK HACTIIZIOK, eKOHOMIYHHIT BIUIMB y CKIagHNX yMoBax maniemii COVID-19.
OG’€KT IOCII/PKEHHSL: TyPU3M Ta HOro CKOHOMIYHE 3HaYCHHs. MeTa — mpoaHali3yBaTi KOHLEIILIT BIUIMBY i AuBepcH(ikanii
TYpU3My SIK SIBHIIA Ha iHII cexropy mix yac nanaemii COVID-19. Orpumani pesynsrat. CKiIag TypUCTUYHOTO Oi3HECY
BIUIMBA€E Ha EKOHOMIYHHI PO3BHUTOK yCiX HOTO CKIIaJOBHX 1 Horo Oe3neyHe iCHyBaHHS He MEHII BakKiuBo. Lle 6esmocepen-
HBO 3aJICKUTH BiJI EKOHOMIKHM KpaiHH, JEpP>KaBHUX KOIITIB, KYJIBTYPH HACEJICHHS, IX MparHeHHs JOIYYUTHCS JI0 BaKIUBOT
KOHIICTIIIIT OpraHi3alii Ta po3BHTKY Oi3HECY, HiJIeCIIPSIMOBAHOTO MIIXOY JCPKABHUX 1 TPOMAICHKUX IHCTUTYTIB y BHpi-
IIeHHI Mpo0IeM CTiHKoCTi Gi3Hecy 1 T. A. BaximBuil aKk1eHT, 0 TypH3MyCTUMY/IIOE PO3BUTOK HOBHX i/1€i1 HE3aJIeXKHO BiJ
BruBy COVID -19. O6rpyHTOBaHO BUKOPHCTaHY METOAMKY — aHaJli3 HAyKOBOI JIiTepaTypH.

Ku040Bi ci10Ba: TypH3M, ceKTOp €KOHOMIKH, IHTEpPHAIIOHAII3M, CIIiBIpalst, MikHapoxHuii 0i3nec, COVID-19.
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TYPU3M KAK HHCTPYMEHT 3KOHOMMYECKOM JUBEPCU®UKAILIAU JJISI IPYTUX CEKTOPOB

AHHOTANNSA

Bocnpustie TypusMa Kak KH3HECIIOCOOHOW YKOHOMHUYECKOH AEATEIBHOCTH OYE€Hb TECHO CBSI3aHO C KOHKYPEHTO-
crocoOHOCThI0. CuHTaeTcs, Y4TO HAa MEKAYHAPOTHOM TYPHUCTHUECKOM PBIHKE EBPONEHCKHH TYpH3M CTaJIKHBAacTCS
C pacTyIIel KOHKYPEHIIHEeH CO CTOPOHBI CTpaH C pa3BHUBAIOIICHCS YKOHOMHUKOHN Ha APyrux KoHTHHEHTax. OmHaKo TypH-
CTUYECKUH OM3HEC paccMaTpHBAaeTCs KaK ONPENeISOINi (GakTop KOHKYPEHTOCIIOCOOHOCTH SKOHOMHUECKOH JTUBEPCH-
¢uxanun. Typusm B EBponeiickoM coro3e paccMarpuBaeTcsi Kak ObICTpopacTyliasi 00J1acTh TYPUCTHYECKOrO CEKTOpa,
KOTOpasi MOXKET CIIOCOOCTBOBATh OOLIEMY POCTY CEKTOpa, OJHOBPEMEHHO peliasi COLMabHbIe MPOOJIeMbl U CO3/1aBast
HOBBIe paboune mMecta. MeXIyHapOaHBIH TYpH3M M €r0 SKOHOMHUYECKOE 3HaYCHUE — MAJIOU3Y4YeHHAs TeMa B HAyYHOU
JIUTEpaType, ¥ €ro pa3BUTHE Yepe3 NPU3MY SKOHOMHUIECKON TUBEpCH(HUKAINK OKAa3bIBACT BCE OOIbIIEE BIMSIHUE HA 9KO-
HOMHKY CTpaHbl. [J1aBHast mpoOieMa: Kakoe BIMSHAE HHHOBAIMH B TYPUCTUIECKOM OM3HECE OKA3bIBAIOT Ha JPYTHE CEK-
TOPHI, CBA3aHHBIC C TYPU3MOM, U KaKoe BIMSIHHUE 3TO omrymiaercs Bo Bpems nanaemun COVID-19? Llenn nccnenoBanus:
HOBBILIEHHE KOHKYPEHTOCIIOCOOHOCTH TypH3Ma U, KaK CJIE/ICTBHE, SKOHOMHYECKOTO BO3/ICHCTBHUS B CJIOKHBIX YCIOBHSIX
nangemMuu COVID-19. O0bekT nccienoBanus: TYpU3M 1 €ro SKOHOMUYECKoe 3HadeHue. Llenb — npoanann3npoBaTh KOH-
LETINK BO3JCHCTBHS M ANBEpCU(UKAINU Typr3Ma Kak SBJICHUs Ha Apyrue cekTopsl Bo Bpems mannemun COVID-19.
[Nonyuennsie pesynsrarsl. CocTaB TypUCTHUECKOTO OM3HECA BIMSIET HA SKOHOMHYECKOE PAa3BUTHE BCEX €0 COCTABIIS-
IOLINX, U €T0 0E3011acHOE CYIIECTBOBAHHE HE MEHEE BAXKHO. DTO HAMPSMYIO 3aBUCHT OT 3KOHOMHKH CTPaHBI, TOCyaap-
CTBEHHBIX CPEICTB, KYJAbTYpPBI HACEIEHUS, X CTPEMJICHUS TPHOOITUTHCS K BXKHOM KOHIICTIIIUHN OPTaHU3AIMH U PA3BUTHS
Ou3Heca, 1eJICHAIPaBICHHOI0 MOIX0/a TOCYIAPCTBEHHBIX M OOIECTBEHHBIX HHCTUTYTOB B PEIICHUHU ITPOOJIEM YCTOWYH-
BOCTH OM3Heca U T. [|. BakHbIIl aklleHT CTUMYJIMPYET pa3BUTHE HOBBIX Waed He3aBuCcUMO oT Bozaeiicteus COVID-19.
O0o0cHOBaHa MCTIONIB30BaHHASI METOJMKA — aHAJIN3 HAYYHOU JINTEPaTypHI.

KiroueBble c10Ba: TypusM, CEKTOP SKOHOMUKH, HHTEPHAIIMOHAIN3M, COTPYAHNYECTBO, MEXIyHapOIHbII OM3HEC,
COVID-19.
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