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Summary

The steady growth of the tourism and accommodation sector is influenced by competition with other sectors. Therefore,
today companies must adapt to constantly changing environmental factors. Idahosa (2019) noted that corporate social
responsibility activity has gained momentum when company executives realized that profit-oriented goals must ensure that
their immediate operating environment facilitates a smooth business. Wong, Kim, Lee (2019) have pointed out that over
the past 20 years corporate social responsibility (CSR) has identified corporate activities as one of the most discussed topics
in science, business and society. Today, businesses are increasingly facing problems like environmental and social problems
that affect air pollution, global warming, human rights violations, poverty. These problems are driven by businesses,
companies, organizations becoming the main targets of criticism, environmental damage. The number of social problems
and their complexity influences to take responsibility and to find solutions that become not only a public problem but also
with the help of the private sector. Understanding the importance of social responsibility of managers of organizations is
a necessary provision for the introduction of business-based liability practices against stakeholders, as well as in shaping
the social responsibility of employees in business and establishing the basis for socially responsible ethical communication
with stakeholders. The study aims to assess the awareness of the importance of corporate social responsibility for managers
and employees about the needs of stakeholders. The subject of the study is the importance of understanding the importance
of social responsibility in housing enterprises, Kaunas city. The study involved 10 Kaunas accommodation companies.
Assessment of the perception of ethics and social responsibility by the managers and employees of accommodation
organizations in a similar manner. However, comparing the assessments of social responsibility behaviors by organizations
shows that managers have a better perception and higher ratings. The organization’s social responsibility in the environment
is the worst. the study method is an online survey consisting of a PRECOR scale and a scale for determining the level
of socially responsible behaviors of organizations with stakeholders. The practical value of the study is to stimulate scientific
debate at international and national scientific and practical conferences and to clarify the understanding and level of corporate
social responsibility in accommodation organizations.
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Fix the problem. Fix the problem the question
is, what is the importance of social responsibility in
terms of managers and employees of accommodation
organizations and how does this lead to the company’s
behaviors with stakeholders? The aim in this regard
is to assess the prevailing perception of managers
and employees about the importance of corporate
social responsibility in housing organizations in
behaviors with stakeholders. Analysis of recent
studies and publications In the opinion of scientists
and business representatives, social responsibility
in the activities of accommodation organizations is
widely applied. However, each company decides how
much or little it wants to get involved and become
socially responsible. Social responsibility can be
an excellent alternative to facilitating the integration
of social or environmental problems into the strategy

of accommodation companies and their practices.
The purpose of the article is to To reveal awareness
of the importance of social responsibility of managers
and employees from the point of view of stakeholders,
to carry out a comparative analysis and to discuss
the links between understanding the importance
of social responsibility between company managers
and employees and shaping relations with stakeholders.

Basic material

As the consumption of services grows rapidly,
business ethics and corporate social responsibility
become an integral part of service providers.
According to Aldehayyat (2020), corporate social
responsibility is considered to be a fundamental
ethical issue relating to the behaviors of enterprises
and the decisions taken in the tourism sector, in
the country or the world.
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Table 1
Comparison of averages of employee and manager scale estimates
No. Scale Total scale average Averag.e employee Average ‘executlve Difference in
estimates ratings averages (V-D)
1. PRESOR 3.80 3,76 3,77 0,01
2. SAOE 3.49 3,38 4,09 0.71

The results of a study by authors Farooq, M.,
Farooq, O. & Cheffi (2019) show that corporate social
responsibility has a positive impact on employees’
attitudes and behaviors. In part, the statement can
be accepted, as the difference in average estimates
is 0.01 points when assessing the understanding
of the ethics and social responsibility of employees
and managers. However, a deeper analysis
ofthe assessments of social responsibilities of different
cellars can lead to clear differences of opinion,
which can lead to negative behavior, consequences
for organizations. The authors of Farooq, M.,
Farooq, O. & Cheffi (2019) also share this view,
arguing that different types of social responsibility
activities have different influences on the company
and employees. Comparing the results of studies can
accept that different types of social responsibility
have a different impact on workers but require
more resources to identify and involve workers in
socially responsible activities. According to Lee
(2019), corporate social responsibility can create
intangible assets that increase the organization’s
favorable culture, which increases the efficiency
and competitive advantage of the use of corporate
assets. Mohammed and Rashid (2018) revealed that
academics and business representatives recognize
that corporate social responsibility is valuable
because it helps to develop long-term relationships
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with customers. In agreement with the authors’
opinions, the results of the study carried out show
that the employees and managers of accommodation
companies develop tangible assets, as well as
intangible assets... Respondents revealed that in
accommodation companies, respondents’ averages
of the group’s estimates: market responsibility for
services and their quality — 4.31 points, and market
responsibility for customer information, health
and safety — 4.34 are best rated.

Employees and managers agree and appreciate that
their workplaces pay close attention to the provision
and quality of accommodation and side services,
and accommodation companies take care of their
customers by providing them with all the necessary
information about services, health, etc. To the results
of the evaluations, it can be said that the employees
and managers of the companies surveyed strongly
influence the success of the company. In addition to
the claim, Nga (2020) revealed that if corporate social
responsibility is applied correctly in hotel companies,
it may have a positive direct effect on higher hotel
results....author also mentions that corporate social
responsibility has a positive impact on the profitability
of hotels. The higher sustainability indicators,
the higher the hotel’s profitability. hotels can invest
in sustainable initiatives, but these investments bring
a positive payback by reducing costs (energy, waste)
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Fig. 1. SAOE scale claims groups under responsibilities (results scored)
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and increasing income (increases reputation and guest
satisfaction). However, respondents’ assessments
revealed that employees of accommodation
companies know little about the company’s initiatives.
Environmental responsibility in the examination
of the group of claims. There is a strong distinguishing
assessment of employees and  managers,
understanding. The average of the management
group’s estimates is 3.98 points and the number
of employees is 2.78 points. Survey shows that the vast
majority of workers are poorly valued and understand
environmental responsibility. It can therefore be
argued that workers are given little information about
environmental responsibility or that they do not
carry out any changes at all. Although the managers
interviewed believe environmental responsibility
activities are ongoing.

Table 2
Distribution of employee and management
ratings by OSAE scale statement groups

Scale Employee Heads
Respops1b111ty in the ma'rket: 422 481
services and their quality
Responsibility in the market:
customer information, health 4,25 4,83
and safety
Environmental responsibility 2,78 3,98
Employee liability 3,27 3,98
Community responsibility 3,26 4,58
Criticism of social
responsibility: attitudes of 2,52 2,35
employees

To Ubeda-Garcia, Claver-Cortés, Marco-Lajara
& Zaragoza-Saez (2020), those responsible for
human resources management systems should
include  environmentally  friendly  practices
and responsibilities. At the same time, the objectives
of social responsibility must be defined and linked
to green remuneration, but not to forget the green
indicators covering the evaluation system. They
provide employees with two-way benefits (material
and spiritual) by increasing their interest, commitment,
and involvement in issues. In the above-mentioned
groups of statements, employees are not only labor
but part of the undertaking, which is an image
of the company.

According to authors Jamali & Karam (2018), Kim
& Kim (2017), Nysveen, Oklevik, Pedersen (2018),
Aldehayyat (2020), corporate social responsibility

not only creates the image of a socially responsible
company but also improves the overall image that
helps companies gain a competitive advantage over
competitors.

Corporate social responsibility can be important
in the development of the area of accommodation, in
creating social capital within the organization and in
increasing the number of employees: productivity,
productivity, participation, engagement, motivation
in the workplace.

Social responsibility for workers is therefore
often forgotten or underestimated. The survey
shows that the average of social responsibility for
employees, the average of the employee ratings
themselves is 3.27. The result shows that employees
know little about their rights and their possible ways
of defending them, but managers know the rights
better. The authors of the Medaric, Planinc, & Bogataj
(2020) study confirm that the employees of selected
hotels do not know how the activities implemented
are related to aspects and rights of corporate social
responsibility. The results of a study by Aldehayyat
(2020) revealed that responsibility to the community
is not such a common phenomenon. However,
a comparison of the results of this study shows
that the assessments of employees and managers in
the social responsibility community stood out by
a high average difference of 1.22. It can be said that
he was very divorced. Authors Farooq, M., Farooq, O.
& Cheffi (2019) revealed that social responsibility
activities focused on employees create the greatest
positive impact on their behavior. Factor influences
the social responsibility of society and the community.
However, the results of the survey revealed
a negative side of accommodation companies that
averaged 3.36 points when assessing employee
social responsibility in communities, which is one
of the lowest. It can therefore be said that a small
proportion of respondents are familiar with social
responsibility to communities and their potential
activities. The authors of these results, Medaric,
Planinc, & Bogataj (2020), noted that employees
of selected accommodation companies were unaware
of the activities of implementing social responsibility.
However, the average of the executive responses
was 4.58 points. This revealed that managers are
fully aware of their contribution to society. Given
the significant differences in perception, the authors
Medaric, Planinc & Bogataj (2020) believe that
companies should explain the importance of social
responsibility to employees. and in the next phase,
workers should be more actively involved in socially
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responsible activities and socially responsible
activities should not be limited to the enterprise
environment. The criticism of social responsibility
from the point of view of employees. The results
of the study revealed that accommodation
companies are struggling to take care of employees
in their assessments of employees and managers.
The minimum response rate for the claim group
is 2.49 points. to the assessments of employees
and managers, opinions differed mainly on
the influence of social responsibility on loyalty,
corporate values and understanding and usefulness
of social responsibility. Employees do not think that
social responsibility can affect the company and its
employees. However, according to Park, Lee and Kim
(2018), the more companies devote their efforts to
retaining their employees and taking care of their
development, which can contribute to the company’s
performance and competitiveness. It is important that
the values of the company and the employee overlap,
as this can affect the employee’s desire, mood,
efficiency and loyalty in the workplace.

Conclusions

A comparison of the perception of the importance
of social responsibility between managers
and employees from the point of view of stakeholders
shows that the perception of the social responsibility
of employees and managers of the accommodation
companies surveyed differs slightly. However,
when comparing the perception of the employees
and managers of accommodation companies,
a noticeable separation of opinion will emerge
from the basis of the components. When comparing

the perception of managers and employees, higher
scores on the organization’s socially responsible
behaviour reflect the views of managers. the vast
majority of employees and managers agree that
corporate planning and goal-setting sessions should
include discussions on ethics and social responsibility,
corporate ethics and social responsibility are essential
for long-term profitability. Business efficiency can
largely be determined by the extent to which it is
ethically and socially responsible, agrees that social
responsibility and profitability can be reconciled,
business ethics and social responsibility are essential
for the survival of a business, agrees that business
must be socially responsible and not just profit-
oriented. Reflects the respondents’ positive attitude
towards the assessment of social responsibility as
a good business practice. When assessing the current
level of social responsibility according to individual
components, itisnoted thatthe highestaccommodation
organizationsassess social responsibility inthe market,
the quality of services, and informing customers.
Lower estimates are characterized by responsibility
against the community and responsibility against
the employees of the company, the lowest
environmental responsibility is assessed. The results
suggest thatapositiveunderstanding ofthe importance
of social responsibility potentially leads to
the formation of good relationships in the market
(attitude towards customers, fair communication,
quality of service) with stakeholders in the market, but
behavior in relations with employees, the community,
environmental behavior are areas of improvement.
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PO3YMIHHSA BAXKJIMBOCTI COIIAJIBHOT BIMMOBIIAJIBHOCTI:
JYMKA KEPIBHUKIB I TIEPCOHAJIY OPTAHI3AIIII PO3MIIIIEHHS

AHoTauis

Ha criiike 3pocTaHHs CEKTOPY TYypPH3MY 1 PO3MIILICHHS BIUIMBA€ KOHKYPEHI[S 3 IHIIMMH CeKTopaMu. Tomy B Halii JIHi
KOMTIIaHi1 MOBUHHI aaNTyBaTHCs 10 TIOCTIHHO MIHJIMBUAX YHMHHHKIB HABKOJMIITHBOTO cepenoBuiia. Aiinaxoca (2019) 3aysa-
JKMB, IO JISUTBHICTD B Tally3i KOPIOPAaTUBHOI COIIaJbHOI BIIIOBIAIBHOCTI HAOyBa€e IMITYJIbCY, KON KEPIBHUKHM KOMITa-
Hill YCBIIOMUIIH, IO JJIsI TOCATHEHHS OPIEHTOBAHMX HA MPHOYTOK IijIel BOHU MMOBHHHI 3a0e3meunTH, o0 iX Oesmoce-
pemHs omepartiifHe cepenoBHIIe crpusiio 6e3nepediiiaiit podorti OizHecy. Bonr, Kiwm, Jli (2019) Big3Haumy, 1o 3a OCTaHHI
20 pokiB KoprmopaTuBHa corianbHa BiamosigansHicTs (KCB) Oyna Bu3HadeHa sK OfHA 3 HAMOUTBII OOTOBOPIOBAHUX TEM
y Hay1i, Oi3Heci Ta cycninbCTBi. B Haui [HI MiIpueMcTBa BCe YacTillle CTUKAIOThCS 3 TAKMMH IPOOIEMaMH, K eKOJIO-
TiYHI Ta COIiaJIbHI, SKi BIUIMBAIOTh Ha 3a0py/IHEHHS MOBITpPS, MT00aIbHE MMOTETUIIHHS, MOPYIICHHS MPaB JIFOAWHH, O1THICTb.
Y pe3ynbTari 1ux IpooIeM MiANMPUEMCTBA CTAIOTh OCHOBHIMH 00’ €KTaMHU KPUTHUKH Yepe3 30UTKH, 3aB/IaHI HABKOJIUIITHEOMY
cepenoBury. KibKiCTh collialbHUX TPOOJIEM Ta iX CKJIQJHICTh CIOHYKAIOTh 1X OpaTé Ha ce0e BiIIOBITANBHICTE i 3HAXO-
JATH PIMICHHS], SIKi CTAIOTh HE TUTBKH CYCHUTFHOIO TIPOOJIEMOI0. YCBIIOMIICHHS BaXKIIMBOCTI COIialIbHOI BiIMOBIAaIBHOCTI
KEpIiBHUKIB OpraHi3aliii € HeoOXiJHOI0 YMOBOIO JUIS BIIPOBADKCHHS MPAKTHKHA KOPIIOPAaTUBHOI BiAMOBITAIBHOCTI MEpes
3alIKaBIICHUMU CTOPOHAMH, a TAKOXK JJIsl JOPMYBAHHS y CIIBPOOITHUKIB CIIPUSTIMBOIO CTAaBJIEHHS 10 COLIAIBHOT Bi/IIO-
BiJIAJIHOCTI y Oi3HECi 1 CTBOPCHHS OCHOBH ISl COIIaJIbHO BiJITIOBIIAIBHOTO €THYHOTO CITUTKYBAHHS 3 3aI[IKaBJICHUMH CTO-
poHamu. MeTa DOCITiDKEeHHS — OLIHUTH CIPUHHSTTS BXKJIMBOCTI KOPIIOPATHBHOI COLIIAIBHOT BiINIOBIAAIEHOCTI KEPIBHHUKIB
1 IepCOHATY TI0 BiTHOIICHHIO 10 TTOTPed 3aIikaBIeHNX CTOpiH. O0’€KTOM ITOCIIKEHHS € 3HAYUMICTh YCBITOMJICHHS BaXK-
JIUBOCTI COTIiaIbHO BiIMOBIAAIBHOCTI Y TOTENFHHUX KoMmaHisx y Kaynaci. Y nocmimkenHi B3simm yaacTs 10 opraizartiit pos-
mimenHasa y Kaynaci. Pesynsratn: CipuiHATTS €THYHOI Ta COLiabHOI BiIIIOBITAIIBHOCTI, CHIPUIHATTSA MEHEKEPIiB 3 pO3-
MIIIIEHHS Ta HEKEPIBHOTO MEPCOHAITY OLIHIOBAJIOCS aHAJIOT YHUM YHHOM. OIHAK MOPIBHSHHS OI[IHOK IMOBEIIHKK B 00J1acTi
KOPIIOPATUBHOI COIIAJIbHOT BiJIIOBINANLHOCTI MOKA3ye, 0 MCHEKEPH CIIPUIMAOTh Kpalle, a orinku Bumie. CoriaabHa
BiJIIIOBIAIBHICTH OpraHi3allii B 00TacTi 3aXUCTy HABKOJHITHBOTO CEPEHOBHIIA OLIHIOETHCS HAWTIPIIUM YHHOM — HIDKYC
BCIX OCTaHHIX KPUTEPIiB MO0 COULIFHOI BiIIOBITanbHOCTI. [IoBeIiHKA 3 IEPCOHITY TaKOXK Ma€ OyTH IMEePErITHyTa 3 METOIO
TIOJITIIeHHST. MEeTO TOCTIKEHHS — OHJIaiH-OIMUTYBaHHS, 0 cKiIamnaeThes 3 mkamd PRESOR i mxanm Bu3Ha9eHHS piBHA
COIIIaTbHO-BI/IMOBI JAIbHOT TIOBEIIHKY OpraHi3ailii i3 3aIlikaBIeHUMH CTOpOHaMU. [ IpakTHYHA IIHHICTE JI0CIKSHHS OIS~
ra€ y CTUMYJIIOBaHHI HAYKOBHX JUCKYCI Ha MDKHAPOJHUX 1 HallIOHAJIbHUX HAYKOBO-TIPAKTHYHUX KOH(EPEHLISX 1y BUSIB-
JICHHI CIIPUIHATTS PiBHS KOPIOPATHBHOI COLIAJILHOT BiJIITOBIJaJIbHOCTI B OPraHizallisix pO3MIlIeHHS.

Kuarouogi cioBa: KCB, eTrka, CipuifHATTS, 3alliKaBJICHI CTOPOHHU.
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MMOHUMAHME BA’)KHOCTH COIIUAJTIBHOM OTBETCTBEHHOCTH:
MHEHME PYKOBOJMTEJIEM U TIEPCOHAJIA OPTAHU3AILIA PASMEIIEHUS

AHHOTALUA

Ha ycToliuuBelii poCT cekTopa Typu3Ma U pa3MeLeHMsI BIMIET KOHKYPEHLUS ¢ IpyruMU cekropamu. 11oaromy B Hatm
JTHA KOMIIAHWUU JTIOJDKHBI aJ[allTHPOBATHCSI K MOCTOSIHHO MEHSIFOIMUMCS (pakTopam okpysKaroriei cpensl. Ainaxoca (2019)
3aMETHII, YTO JICATEIBHOCTh B 00JIACTH KOPIIOPATUBHOM COIIMaIbHON OTBETCTBEHHOCTH NPUOOpEIIa MMITYIIBC, KOTIIa PyKO-
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BOJIUTEIM KOMITAHUI OCO3HAJIH, YTO JJIsl IOCTHXKEHUSI OPUEHTUPOBAHHBIX HA MPUOBLIb LeJIeil OHU JOJKHBI 00ECIICUHTh,
4TO0OBI MX HEMOCPEJCTBEHHAs OllepallMOHHAasl cpeia criocodcTBoBana OecriepedoiiHoi padote dusHeca. Bonr, Kum, JIln
(2019) ormernim, uTo 3a nocueauue 20 JeT KoproparnBHas conpanbHast orBeTcTBeHHOCTH (KCO) Oblta onpeseneHa kax
OZIHA U3 CaMbIX 00CY>K/1aeMbIX TEM B Hayke, OnzHece W oOiiecTBe. B HalmM AHU NPEeaNpHUATHS BCE Yalle CTaIKUBAIOTCS
C TAKMMH IPOOIEMaMH, KaK SKOJIOTHIECKUE ¥ CONMAIbHBIE, KOTOPBIE BIMAIOT HA 3arpsI3HEHHE BO3/IyXa, NT00aIbHOE TT0Te-
IUICHHE, HAapYIIEHH TIpaB YeIoBeKa, 0eHOCTb. B pesynbrare 3THX nMpo0ieM MpeAnpusTHs CTAHOBSITCSI OCHOBHBIMHU 00Bb-
€KTaMHU KPUTUKH 13-3a ylep0a, HAHeCEHHOTO OKpyKarolien cpese. KomuuecTBo conpanbHbIX TPoOIeM U UX CI0KHOCTh
MoOY>K/Ial0T X OpaTh Ha ce0sl OTBETCTBEHHOCTh M HAXOAUTh PEIICHHUS, KOTOPHIE CTAHOBSITCSI HE TOJIBKO OOLIECTBEHHOU
npobiemoii. Oco3HaHue BaKHOCTH COIIMAIEHON OTBETCTBEHHOCTH PYKOBOJIUTEINEH OpraHu3anyii sIBIsIeTCS] HEOOXOJMMbIM
YCIIOBHEM JUIsl BHEIPEHUSI IPAKTUKU KOPITOPATHBHOM OTBETCTBEHHOCTH IEPeJl 3aNHTEPECOBAHHBIMI CTOPOHAMH, a TAKXKe
Ut (GOPMUPOBAHUS Y COTPYAHNKOB OJArOMPHSTHOTO OTHOIICHHUS K COIIMAIBHON OTBETCTBEHHOCTH B OM3HECE U CO3/a-
HUSI OCHOBBI AJIsl COLMAIBHO OTBETCTBEHHOTO ITUYHOTO OOLICHUS C 3aMHTEPECOBaHHBIMU cTOpoHaMu. Llens uccienona-
HUS — OIIGHUTH BOCIIPUATHE BAKHOCTH KOPIIOPATHBHOM COIMATBbHON OTBETCTBEHHOCTH PYKOBOJHTENEH U MEpCOHANa 10
OTHOILEHHIO K MOTPEOHOCTSIM 3aMHTEPECOBAHHBIX CTOPOH. OOBEKTOM MCCIIEIOBAHHMS SIBJSIETCS] 3HAYMMOCTh OCO3HAHUS
BaXKHOCTH COLIMAJBbHOM OTBETCTBEHHOCTH B TOCTMHUYHBIX KoMmmaHusx B Kaynace. B uccienoBanuy mpuHSIM yyacTue
10 oprumzauuii pa3mewienust B Kaynace. Pedyabrarsl: Bocnpusitue 3TH4eCcKod U COLMAIbHOW OTBETCTBEHHOCTH, BOC-
MIPUSATHE MEHEHKEPOB 10 Pa3MEIICHUIO M HEPYKOBOISIIETO MEPCOHaa OIEHHBAIOCh AHAJIOTHIHBIM 00pa3oM. OqHako
CpaBHEHHE OIICHOK ITOBEACHHS B 00IACTH KOPIIOPATHBHON COLMATLHOM OTBETCTBEHHOCTH MOKAa3bIBACT, YTO MEHEIKEPHI
BOCTIPHHMMAIOT JIy4Ille, a OLeHKH BbIe. ColnanbHasi OTBETCTBEHHOCTh OPTaHU3aIlK B 00JIACTH 3aIIUTHI OKPYXKAroIeit
Cpelibl OLICHUBAETCS] HAUXY/IINM 00pa3oM — HIJKE BCEX OCTOJILHBIX KPUTEPHEB COIMIBHONW OTBETCTBEHHOCTH. [loBene-
HHUE C NEPCOHIIOM TaKKe JOJKHO OBITh NMEPECMOTPEHO C IENblo yimyulieHus. MeTox uccjieloBaHust — OHJIAHH-01poc,
cocrosamuii u3 mkaasl PRESOR u mikainel onpenenenust ypoBHsI COLMAIbHO-OTBETCTBEHHOIO MOBEACHUS OpraHU3aluil
C 3aMHTEPECOBAHHBIMH CTOPOHAMH. [IpaKkTHueckast IEHHOCTh MCCIIEI0BAHMS 3aKII0OYAETCS B CTUMYJINPOBAHIH HayTHBIX
JMCKYCCHI Ha MEXIyHapOJHBIX W HAI[MOHAJIBHBIX HAyYHO-NIPAKTHYECKUX KOH(MEPEHIUSIX U B BBISBICHUHM BOCIPUSATHS
U YPOBHS KOPIIOPAaTHBHON COIIHAIEHONW OTBETCTBEHHOCTH B OPTraHM3ALUAX Pa3MELICHNUS.
KuroueBsle ciioBa: KCO, aTHKa, BOCIPHUATHE, 3aMHTEPECOBAHHBIE CTOPOHBI.
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