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Abstract. The article highlights the essence of the concept of corporate social
responsibility (CSR) in the context of the development of global trends of the modern world,
which has the development of the Fourth Industrial Revolution and the transformation of
global trends from unification integration processes into diversified structural directions. The
necessity of implementing the principles of regionalization and local protectionism is
compared with the innovative need to integrate with the concepts of gadgetization and
digitalization in the current state of the modern world. The correlation of corporate social
responsibility in the market with transformational changes in the world in the current crisis
was investigated and focused on the features of the principles of CSR formation in modern
global business trends, among which they were categorically and conceptually analyzed. The
unique convention of the formation of the concept of corporate social responsibility based on
the principles of regionalization and local protectionism is considered and disclosed. The
results of the study show that the focus on the development of only technologies is limited.
But the importance of disclosing the impact of technology on the welfare of people, world
progress, expanding the capabilities of science and man, the introduction of the concept of
corporate social responsibility with its principles and norms, at all levels of management will
ensure the implementation of common, flexible forms of management, interaction with new
technologies of the Fourth Industrial Revolution 4.0, with the understanding of breakthroughs
in digital technologies and adaptation to their effects.

Keywords: corporate social responsibility, gadgetization, digitalization, regionalization,
globalization, fourth industrial revolution.

Introduction. The relevance of
the study of the topic of forming the
concept  of  corporate  social
responsibility in the context of the
present development of global trends
is determined by the scope of the
Fourth Industrial Revolution and

global trends that contribute to the
unfolding of transformations caused
by the present technological shifts.
Globalization refers to all those
processes in which the peoples of the
world are involved in a single global
society. These processes are triggered
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by economic internationalization and
the spread of capitalist market
relations [30]. They are generated by
global production, which is being
defined by global finances and is
evolving in the context of global
history. Among many different tasks
we face today, the most powerful and
important is the need to understand
the conditions of formation and the
essence of the concept of corporate
social responsibility in the context of
the development of global trends of
today. These changes lead to the
transformation of humanity, so we
must learn to manage them, as we are
in the process of a revolution that is
radically changing the course of our
daily lives, ways of working and
interaction that require the formation
of corporate social responsibility and
enhancing the culture of management
[1].

Setting objectives. Globalization
and technological change are so
powerful that they make our day both
the most promising and at the same
time full of the greatest potential
threats in human history. Our fears are
primarily due to the fact that people
empowered to make decisions are
often trapped in a linear way of
thinking, incapable of strategically
forward thinking about  the
revolutionary changes and innovative
decisions that shape our future. The

object of this research is the
development of corporate social
responsibility as a social and
economic phenomenon [32]. The

subject of the rescarch is the impact of
digitalization and gadgetization on the
development of corporate social
responsibility in the face of evolution

from globalization to regionalization.
Moreover, globalization is based on
the digital revolution and numerous
technologies that lead to
unprecedented powerful paradigm
shifts in the economy and governance
that require the formation of the
concept of  corporate social
responsibility [2].

Summary of the main results.

The development of the concept of
corporate social responsibility as a
component of the management culture
in the current economic environment
requires the transformation of classic
management models. A common
factor in concept formation is the set
of methods, principles, foundational
ideas that relate to staff, their work
discipline, legitimacy, and effective
execution. Using modern approaches
to the formation of the concept of
human resources, researchers note that
organization in its development
focuses on highly qualified staff,

continuous integration with the
development of production,
supporting  the  principles  of
delegation, flexibility, partnership
[29].

We are considering the principles
of corporate social responsibility
development in the context of a
management culture and the overall
human resource impact of
globalization. Let us examine in detail
the essence of globalization processes,
which act as a combination of
humanity in a structurally-functional
system, which acts as an organized
integrity, functioning on universal
principles. The main problem of
forming the concept of corporate
social responsibility in the context of
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the management culture is the ethno-
mental constituents, spiritual and
national values, which imprint the
global trends of the present. So let's
take a deeper look at the thinking of
scientists about the process of
globalization [28].

Global modern international trends
unfolded at the beginning of the XXI
century. Globalization is defined as
the worldwide process of interaction
between economic, political and
socio-cultural processes, their
integration and unification. The main
purpose of globalization was to diride
labor, to have freedom of choice and
opinion, to integrate and understand
different religious, ethnic and cultural

backgrounds.  The  subject of
globalization  processes is  the
development of transport and
logistics, information progress, the

development of mobile
communications, the Internet [4, p.
706]. The process of globalization is
the reorganization of production
capacities the territory, the
development of financial and
investment markets through the
expansion of national borders, labor
markets, international technologies
and communications, as well as the
cultural component [3].

Global trends in modernity and
informatization have led to openness
and publicity of business, where each
entity can obtain the necessary
information through online sources.
Publicity in the Internet has emerged
as a popular form of business that
includes a large pool of potential
customers who receive the necessary
information through the network.

Partners, competitors, all
interconnected parties of the global

whole can have access to the
information about the company,
product, service, etc. Thus, the

activity of users on the Internet is the
competitive advantage of progressive
enterprises in the face of today’s
global trends. For example, article
publishing, video reviews, and
blogging have emerged as effective
marketing tools [4].

However, the ineffectiveness of
globalization was revealed in 2020,
when the worldwide viral quarantine
was proclaimed in  progressive
countries around the world and among
the leading countries as a global
problem of today. State borders,
enterprises, corporations were closed,
most of the enterprises that were
operating with a great deal of
integration into external conditions
were discontinued [27]. Marketing
demand has changed the course and
business partnerships have failed. In
the short term, globalization processes
have  been  transformed into
regionalization processes and
replaced by local protectionism. The
global health crisis, affecting most of
the world, has indirectly led to an
escalation of the financial and
economic crisis. In the difficult global
situation on the world markets,
experts say that the processes of
globalization are suffering
recession, reducing consumer
demand, stopping  social and
economic activity of the population,
which in the course of globalized
events are suffering from the
quarantine  world events, among
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which can be noted the cancellation of
world international sports, business
and display campaigns [5].

The formation of the concept of
corporate social responsibility in the
context of the present development of
global tendencies requires the analysis
of new world trends, such as
"regionalization” and "local
protectionism". The importance of the
latter is very acute in the local markets
and economies of the states, because
only internal economic interactions
develop, and for the larger part of
small and medium-sized businesses,
the processes have moved to a remote
distance level, among which are the
emerging tendencies of the globalized
world -  "gadgetization™ and
"digitalization™".

To begin with, let us analyze the
notion of "regionalization", which is
defined as counteracting
globalization, and the local need for
effective use of the local factors [6].

In recent decades, the need for
regionalization has gained significant
prominence in 2020 with the closure
of borders and international markets
for most businesses in the world [26].

The principles of regionalization
that need to be assessed and
considered are as follows. First, by the
main principle of regionalization is to
strengthen the position of a particular
local entity in the context of
globalized processes. Secondly, a
detailed analysis of the internal
markets and the search for
opportunities to implement formalized
strategies are needed wit is necessary
to investigate. Thirdly, the vector of
realization and formation of strategic

projects involving the strengths of the
enterprise to minimize the weaknesses
of the internal environment (not only
the internal state of the enterprise, but
also the internal markets of the state,

regions). We transform  these
principles of regionalization into
stages of business activity

implementation in the context of
regionalization (see diagram 1.1).

Therefore, a step-by-step outlined
by the authors, in accordance with to
their own observations, makes it
possible to the definetion the vector of
sustainable development of
enterprises that appeared in the
situation of information stochasticity,
instability, uncertainty [25].

We distinguish general tendencies
that the concept of corporate social
responsibility is undergoing. They are
commercial involvement, low public
awareness of an adequate
understanding of corporate social
responsibility, identification and
resolution of stakeholders problems
[4]. The contemporary convergence of
CSR and society, which is getting to
transform the conception, has been
determined by the factors that
encompass social activity. The factors
are: ethical behavior, environmental
protection, transparency of activity; as
well as indirect solutions to social
inequalities, community outreach and
partnerships [7].

In order to effectively implement
the concept of corporate social
responsibility in the context of the
development of global trends today, it
IS necessary to use the analysis of
such terms as ‘“gadgetization” and
“digitalization” [20].
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Becoming

Analysis
activities

Identification of local enterprise among the local sector
+Self-determination of their roles

* Conductionmarketing and strategic analysis market
*Search capabilities realization and implementation of its

* Definition of the vector sustainable development, ojects and
subjects of realization
* Creating projects and business-plans

* Synthesis and analysis of created projects and plans for
effeciency and profitability

+Identification of shortcomings and miscalculations in the
plannig of activities within the local sector

Realization

Diagram 1.1 Stages of implementation of the regionalization principles for business
activities

Gadgetization is the concept of
using and introducing technological
progress, not only in everyday life,
but also in the scientific, economic,
social sectors of human life. It is
gadgetization that has a great deal of
influence on the entire global
apparatus of the world, creating thus
the possibility of multifaceted and
close interaction of the modern world,
as well as the fact that some
technologies give birth to new, even
more powerful ones [8].

This factor is based on the digital
revolution and numerous technologies
that lead to unprecedented, powerful
changes in the paradigms of
economics, management, business,
which require the further development
of the concept of gadgetization in the

(Source: own study)

world. For example, most online
stores, salons, manufacturers, and
government agencies have their own
platform in the context of
gadgetization [9].

There are elements that, according
to the authors, effectively function as
components of gadgetization,
including: site, online store, mobile
application, call center, work pages on
social networks, video reviews and
press releases, as well as other
initiatives of innovative technologies
which are updated daily. For example,
a Ukrainian EMM mattress company
has developed its own free-to-use
platform  for  smartphones and
computers [24]. The application
allows you to receive timely news
about current promotions, discounts,
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special conditions. The user-friendly
interface gives access to an assortment
of all products and price lists. The
company has a website on the
Internet, its own brand pages on social
networks. The presence of the Call
Center allows you to conduct social
feedback with consumers, answer
questions and analyze examples. It
also allous to disseminate information
about what products the company
produces, advertizing them in its own
“EMM Magazine” branded
magazines, which currently have 14
issues. Finished products and branded
packaging have a QR code, attached
to each mattress, which allows
smartphone users to easily get more
information in no time [10].

According to this analysis,
digitalization is the introduction of
digital technologies in all spheres of
human life - from domestic needs to
industrial capacity. Digital
transformation is the transformation
of an organization's existing analog
products, processes and business
models, which underlies the effective
use of digital technology. Digital
technologies include: the Internet,
robotics, cyber systems, artificial
intelligence, paperless technologies,
additive technologies, mobile
technologies, biometrics, quantum
technologies, etc. [11].

According to Ukrainian law, the
term “digitization" is defined as
providing the physical world with
electronic-digital ~ devices, tools,
systems and the  establishing
electronic-communication  exchange
between them, which in fact allows
for the integrated interaction of virtual
and physical spaces [7, p. 67].

Digitalization requires enterprises to
create a corporate information system
that ensures timely information flow
between the partner enterprise - the
consumer on the principles of
timeliness and objectivity. Such a
principle of the web must always have
the ultimate recipient of information,
that should guide their promotion to
the public good, using information
processes and routes. Integration of
digitalization in business is the newest
principle of competitiveness through
the implementation of modern
information and digital technologies
in products, services and tools of
implementation.

Cybernetics  founder  Norbert
Wiener has identified that
digitalization is the embodiment of
modern  cybernetics, management
science, automation, and living
organisms [12]. Digitalization is the
basis for gadgetization, because
information processes consist of
digital data, which are further
developed as a tool for enterprise
competitiveness. For example, thanks
to the development of digitalization
that the Internet, as well as Internet
marketing, websites, social networks
and innovative multi-stakeholders
collaboration tools have become
popular. In its turn, the deployment of
corporate social responsibility in a
globalized environment is widespread
on official websites and enterprise
pages, without which public access,
information on objects and entities of
the enterprise becomes more difficult,
and in some cases impossible, which
minimizes the full effect of corporate
social activity [13].
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The wuse of corporate social
responsibility strategies in the context
of the modern challenge of
regionalization and gadgetization is
possible under the condition of
implementation of potentially
necessary information on internal
corporate regional networks, local
groups, environmental projects of the
area, expansion of the implementation
of important social issues, making
immediate difficult decisions in the
context of informational utility [14].

Here is an example of the world
experience of countries in difficult
times for business and entrepreneurs
when most were quarantined by the
COVID-19 virus outbreak. For
example, most U.S. businesses have
incurred high costs of withholding
profits for workers without timely
government  subsidies. And by
experts, a historical example of using
corporate social responsibility by
Johnson & Johnson was cited. It
happened when in the early 1980s,
with the fatal accident of 7 people in
Chicago while taking drugs of their
production. It was decided to
eliminate from the implementation
process worldwide, the entire
assortment of poisonous products in
order to avoid further casualties on the
part of consumers, despite the high
economic costs [15]. The decision
was made relevant, timely, morally
and socially oriented, which can be
categorically attributed to the real
social responsibility of the enterprise
[16].

Therefore, the principle of
corporate social responsibility, which
lies in the theoretical basis, proceeds

from the fact that it should be aimed
at the namely the society,
stakeholders, consumers, staff, which
will maximize the effectiveness of
CSR activities. Here are the principles
of corporate social responsibility [17].
The first (priority) principle is to
provide conditions for employees and
workers, to protect labor and to ensure
safe working conditions. The second
principle is to provide flexible
conditions for the realization of their
business functions: to have creative
business freedom, together with
personal responsibility. The third
principle is the mandatory feedback:
with  staff, consumers, partners,
society, authorities, which means the
importance of hearing and using the
feedback and wishes of feedback as
one of the tools to improve position
and efficiency. The fourth principle is
publicity, openness and timeliness in
informing clients, partners and other
participants of interaction about the
functioning of business in difficult
times, the wuse of projects and
strategies, which improves the results
of social activity [18].

The principles of Corporate Social
Responsibility strategies in the digital
age should be correlated with the
components of the CSR concept, as
the multidimensionality of knowledge
has been revealed in the context of
globalization, and the challenge of
today is the need to evolve concepts
from globalization to regionalization
and localization. The restructuring of
the concept of corporate social
responsibility into components was
divided as follows: 1) social; 2)
environmental; 3) human; 4) cultural
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[19]. We make the relation in the form

of a block diagram (see Fig. 1.1).

— Priority — Human
— Flexibility — Cultural
— Mandatory — Social
— Publicity — Ecological

Figure 1.1 Ratio of principles to CSR components

Therefore, it can be noted that in a

(Source: own study)

the activities of the concept of

difficult economic environment for
business, it is necessary to make
prompt decisions, and each of the
principles falls as the main element in

corporate social responsibility. We
give a description of each of them in a
structured form of a table (see table.
1.1).

Table 1.1 Correlation of principles and elements of corporate social
responsibility (CSR)

Principle - Element

Feature

"Priority is human"

the main component of business is human resource, which is an
important indication of the decent provision of people in the course
of successful business activity, a priority component of which is
human activity

“Flexibility is Cultural”

the ability to adapt to change, to maneuver, including creativity
of search and creativity that promotes cultural development

“Responsibility is social”

attention to social topics, complex issues and issues of society,
which is an integral part of every sustainable enterprise

"Publicity s

friendly"

environmentally

the scope of corporate social responsibility in the context of
interaction with the environment includes the right public approach,
competent PR management, which will lead to the efficiency and
sustainable development of both society and people

(Source: own study)

Thus, despite the importance of
each of the principles and their
components, in the context of the
digitalization and informatization of
the world, the development of

"publicity” is the main need of the
enterprise, including the right public
approach, competent PR management,
which will lead to efficiency and
sustainable development both a
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society, and human groups. In
implementing each area of activity of
the CRS components, it is necessary
to obtain a certain level of information
in order to overcome information
stochasticity, and to move to a
specific  implementation of the
strategy, to achieve a decent level of
efficiency of both human and society
groups through the introduction of
corporate social responsibility.
Gadgetization allows to establish a
decent level of informing consumers
and the population as a whole about
the necessary strategic actions of the
company through media, digital
technologies. For example,
conducting classic email marketing,
allows you to move to an innovative
level through the use of gadgets,
mobile applications (such as Viber,
WhatsApp, Telegram) [20].
Conclusions. Thus, the impact of
digitalization and gadgetization on the
development of corporate social
responsibility in the face of evolution
from globalization to regionalization
shows that the role of corporate social
responsibility is increasing, as
exemplified by the facts of the
coronavirus pandemic. It is tempting
to focus on the development of
technology alone; however in fact, the
impact of technology on human well-
being, the development of science for
the benefit of man, progress, and
empowerment of science and man are
more important [21]. Corporate Social
Responsibility in  an  evolving
environment from globalization to
regionalization is a value that must
protect the progress of society,
promote the capacity of science and

human freedom, and be used for the
benefit - from initial idea to
development and application. The
impact of  digitalization  and
gadgetization on the development of
corporate social responsibility in the
evolution from globalization to
regionalization has shown that CSR
can increase public well-being, life
expectancy, economic and physical
security, and open up new
opportunities for useful and exciting
activities in a sustainable
environmental environment [22]. As
before, leaders will have to cope with
the uncertainty generated by rapid
technological change in the new
conditions of global development, but
it is far more important to change the
way of thinking, taking into account
the effects of the system level, while
maintaining a focus on the future and
on the shared values of different
stakeholders. Rules, norms and
structures for a number of powerful
new technologies are already being
developed and implemented around
the world, so it is time for the
introduction of corporate social
responsibility at all levels as a
determinant of shared values [23]. It is
enabling not only the creation of a
new technology project but also more
flexible forms of management and
positive values that fundamentally
change the way we live, work and
treat each other; the need to cultivate
fundamental skills in adapting to the
fast-changing world, the technologies
of the Fourth Industrial Revolution
4.0, understanding the breakthroughs
in digital technologies and adapting to
their breakthrough influences.
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AHoTaNIA

VY crarti BUCBITJIEHA CYTHICTh ()OpPMYBAaHHS KOHLENII KOPIOPAaTHBHOI COIiaJbHOT
BianmoBinanbHOCTI (KCB) y KOHTEKCTI pO3BUTKY TJTIOOQIBHUX TEHCHIIINA Cy4acHOTO CBITY.

AKTYanpHICTh JOCTI/PKCHHS TIOB’s3aHa 3 THUM, IO XapPaKTEPUCTUKH MAIOTh YEePTH
UYeTrBepToi NPOMHUCIOBOI peBOMIONII Ta TpaHCPOpMAIl0 TJIOOAIBHUX TEHICHIIINA BiJ
yHipIKaIIHUX 1HTErpamifHUX MpPOIECiB [0 JUBEPCU(PIKOBAHUX CTPYKTYPHHX TEUiil.
3icTaBneHa  HEOOXIAHICTP  BTUICHHS  MNPUHIMUINB  perioHamizamii Ta  JOKaJIbHOTO
MPOTEKIIOHI3MY, Ha pa3l i3 I1HHOBAaI[IHHOK HEOOXIMHICTIO iHTerpamii i3 KOHIEHIISIMHU
rajpkeru3anii ta mudposizamii. CHiBBIIHOIICHHS MiSUTBHOCTI KOPIOPATHUBHOI COIIaabHOT
BIJINIOBIJAJILHOCTI HA PUHKY 13 TpaHChOpMamiiHUMH 3MiHAMHM CBITY B yYMOBax Cy4YacHOI
KpH3H.

Mera crarTi — c(hOKyCOBaHO JOCHIIUTH KAaTEropiajibHi Ta MOHATIHHIOCOOIUBOCTI
MIPUHITUIIIB cTaHOBJICHHS MisibHOCTI KCB B yMOBax cydacHHMX Ti100albHUX TEHIEHIIIN CBITY.
Po3rnsiHyTH Ta PO3KPUTH YHIKaJbHY YMOBHICTH (POpPMYBaHHS KOHIEMIl KOPIIOPAaTHUBHOI
COLI1aTBbHOT BIAMOBIJAIBHOCTI HA MPUHIIMIIAX PErioHai3allii Ta JIOKaJIbHOTO MPOTEKIIOHI3MY.

HoBu3Ha Ta pe3yjbTaTH AOCIIIKEHHS MOKA3yIOTh, III0 30CEPEHKCHICTh HA PO3BUTKY
JUIIEe TEXHOJIOTIH € oOMekeHa. BaHMBICTh PO3KPHUTTS BIUIMBY TEXHOJIOTIH Ha JD0OpOOyT
JIOJICH, CBITOBUE MpOrpec, PpO3IMIMPEHHS MOXIMBOCTEH HAayKd 1 JIFOJMHU, a came
BIIPOBA/DKCHHS  KOHIICMI(i KOPIOPATUBHOI COIIAJIbHOT  BIAMOBIJAIBHOCTI 13  CBOIMH
MPUHIUIIAMA T4 HOPMAaMU Ha BCIX PIBHSAX TOCIIOIAPIOBAHHS, 3a0€3ME€UNTh BTUICHHS CIUTBHUX
[IHHOCTEW, THYYKHX ()OPM YIPABIIHHS Ta B3AEMOJIIO 13 HOBUMH TEXHOJIOTissMU UeTBepToi
IPOMHUCIOBOI peBorolii 4.0, pa3oM 13 OCMUCJICHHSM MPOPUBIB Y HU(PPOBUX TEXHOIOTISAX Ta
aJIarnTaIfi€ero 10 iXHIX BIUIMBIB.

KiarouoBi cioBa: koprmopaTMBHa  coOlliajibHA  BIAMOBINAJIBHICTh, TaJDPKETH3AIIS,
mudpoBizallis, perioHainisaiis, riiodanisais, Y4eTBepTa MPOMUCIOBA PEBOIIOLIS.
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BJIMSTHUE IIU®POBU3ALINUA U TAJKETU3AIIMU HA
PA3BBUTHUE KOPIIOPATUBHOMN COIIMAJIBHON
OTBETCTBEHHOCTH B YCJIOBUSX DBOJIIOIINHA OT
T'JIOBAJIN3AIIMU K PETHOHAJIN3ALINIU

AHoTanms

B crarbe ocBeieHa cymHocTh (OPMHPOBAHUS KOHLENIIMA KOPIOPATUBHOM COLMAIBHOM
orBercTBeHHOCTH (KCO) B KOHTEKCTE pa3BUTHs TJIOOATBHBIX TEHJCHIMM COBPEMEHHOTO
MHpa.

AKTYalbHOCTh HCCIIEIOBaHUS CBSI3aHBIE C TEM, YTO XapaKTEPUCTHUKU HMMEIOT YepThbI
YeTBepToil MPOMBIIIJIEHHON PEBONIOLMU U TpaHCHOPMALMIO TIO0ATBHBIX TEHACHLIUN OT
YHU(PUKAIMOHHBIX HMHTETPAllMOHHBIX IPOILIECCOB B JAMBEPCU(ULMPOBAHHBIE CTPYKTYPHBIE
HanpasieHus. ConocraBiieHa HEOOXOIUMOCTh BOIUIONIECHHS MPUHIMIIOB PETHOHANMU3ALUU U
JIOKQJIBHOTO TPOTEKIIMOHMW3MAa C HMHHOBAallMOHHONM HEOOXOJMMOCTBbIO HHTErpanmuu c
KOHIICTILMSAMH T'aJKETU3aUN U IH(POBU3ALMHU B TEKYIIIEM COCTOSHUU COBPEMEHHOT'O MUPA.
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PaccMOTpeHO COOTHOLIEHNE NEATEIbHOCTH KOPIIOPATUBHON COLMAIIbBHOW OTBETCTBEHHOCTH Ha
PBIHKE C TpaHC(HOPMALIMOHHBIMU U3MEHEHHE MUPA B YCIOBUAX COBPEMEHHOTO KpU3HCa.

Lenb cTraTbl — MCCIIEAOBATh MOHATHIHBIE W KaTETOpPHAJIbHBIE 0COOCHHOCTH, TPUHIIMIIBI
craHoBieHus gaedarenbHoctd KCO B yClOBHSX COBPEMEHHBIX INIOOANbHBIX TEHJEHIMH
OouzHeca. PaccMOTpeTh M PacKphITh YHHKAJIBHYIO YCIOBHOCTH (POPMHPOBAHUS KOHUEHIIUU
KOPIIOPaTHUBHOM  COLMAJIBHOM OTBETCTBEHHOCTM HAa IPHUHLMIIAX PETHOHAIM3ALMH U
JIOKaJIbHOTO IIPOTEKIIMOHU3MA.

HoBu3Ha u pe3yJbTaTbl HMCCJIEI0BAHUS IIOKa3bIBAIOT, YTO COCPEIOTOYCHHOCTh Ha
Pa3BUTUU TOJIBKO TEXHOJOTHH SBJISAETCA OIPAHWYECHHBIM. BaXXHO pacKpbITh BIMSHUE
TEXHOJIOTUI Ha Onaro Jtojeil, MUpOBON MpOrpecc, pacHIMpeHHe BO3MOXKHOCTEH HAYKH U
yesioBeKa. MIMeHHO BHEIpeHUE KOHLEIIUYA KOPIIOPATUBHOM COLIMAIBHON OTBETCTBEHHOCTH CO
CBOMMHU IPUHIUIIAMU U HOPMAMHU Ha BCEX YPOBHAX XO3AHCTBOBAaHUS 00ECIIEYUT BOILIOLICHHUE
o0mmx, ruOKux (opM yIpaBlIeHUS] COBMECTHO C HOBBIMH TEXHOJOTHAMHU YeTBepToi
IpOMBIIIICHHON peBomtonuu 4.0, ¢ OCMBICIEHUEM IPOPHIBOB B LU(POBBIX TEXHOJOTHSX U
ajanTanuen K UX BO3JEHCTBUSM.

KiroueBbie c¢JjI0Ba: KOpIOpaTWBHAs COLMAIbHAs OTBETCTBEHHOCTb, TIaJKETH3aLMs,
U POBU3ALINS, PETHOHATU3AIMS, TJI00aTH3a1Ksl, YeTBEpTas IPOMBIIIUICHHAS PEBOJIOIIHSL.
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