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The relevance of the research is that the development of sports philosophy as a substantial
basis for the development of personality and the expression of the generic competition
essence acquires great practical importance, because the impact of sport on personality
development is great. The purpose of the article is to conceptualize new knowledge about
the sports philosophy as a substantial basis for the personality development and the formation
of its sports culture. Objectives of the research: 1) to analyze the formation of sports
philosophy as a new scientific field in the socio-philosophical discourse context; 2) to analyze
sports as one of the most important ethical means and aesthetic education, meeting the
spiritual society needs; 3) identify the sport problems in context of socio-philosophical
discourse; 4) to carry out socio-philosophical sports dimensions as a substantial basis for the
personality development and its sports culture; 5) to reveal the main sports succeed factors as
an expression of the substantial basis of personality development and its sports culture; 6) to
find out the sports essence as an integral part of global culture and its influential force; 7) to
demonstrate the development of sports culture as a reflection of the generic nature of
competition; 8) to reveal the sports essence as a substantial matrix of personality
development; 9) to analyze the directions of sports culture development as an generic essence
expression of competition. Research methodology. System methodology that contributes to
the analysis of personality, identification of sports problems and the achievement of system
sports, sports culture, sports activities as a whole. Practical measurements of sports impact on
people have been contributed to human evolution. The main goal is to show that the sports
philosophy is young, innovative, promising direction of development, since the sports
transition from individual to mass and Olympic is a condition for competitiveness of both the
individual and the state.
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Problem statement in general
and its connection with important
scientific or practical tasks

The formation and development of
the sports philosophy as one of the
new scientific directions in the context
of socio-philosophical discourse was
formed at the intersection of sciences
- philosophy, psychology, sociology,
cultural studies, pedagogy,
valueology. The relevance of the topic
iIs determined by those objective
processes that indicate, firstly, the
growing role of sport in human life
and society, which is becoming the
most important indicator of self-
organization of social and spiritual
life, allows you to restore directly the
vitality of a split human nature;
secondly, about qualitative changes in
human life and the application of the
value-active approach to the definition
of sport as a complex social and
cultural phenomenon; thirdly, about
the need to study the modern trends of
sports in the context of globalization,
its professionalization,
commercialization, the transformation
of sports into a spectacle; fourthly, it
is sport that allows you to harmonize
the body and soul, spirit and
sensuality, freedom and the biological
nature of man. The social issues of
sports make up a whole range of
issues of social, socio-psychological,
political, cultural studies. In its most
general form, it is a question of how
sports action was and how it is now
possible as a spontaneous or
controlled collective function; how is
sport functioning possible in its
specific programs that create one of
the most important areas of activity

and interests in modern society? What
social needs is sport capable of
satisfying? What needs outside the
sport contribute to the formation and
development of its system?

An analysis of recent research
and publications that have led to
the solution of this problem and on
which the author relies

How and to what extent are
instrumental ranks of sports possible
and justified and in what circles
should they be carried out? Several
sections in the book of Y. Lipets are
devoted to a special consideration of
the problems of Olympism: “The
Logos of Modern Olympism”, “In
Search of the Ideal of Modernity”,
“Olympism and the Problem of
Freedom”, “The Beautiful in
Olympism”, “Axiological Problems of
Olympic Architecture”,
“Fundamentals of Olympic Education
""" Olympism and culture. " Many
important and topical issues are
considered here, such as the
relationship between specialization
and universalism, sport as a means
and condition for exercising freedom,
the main directions and trends of
physical improvement of a person,
etc. Yu. Lipets highly values the place
and role of sports philosophy in the
system of modern philosophical
knowledge, although notes that there
are not so many prominent researchers
here. It includes, for example, H.
Lenka, R. Mackintosh, F. Landry, J.
Powell, Z. Kravchik and V. Stolyarov.

As W. Morgan notes in his work
“Philosophy of Sport: A Historical
and  Conceptual Review and
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Assessment of its Future,” “Two
events played a decisive role in the
academic debut of the philosophy of
sport. The first was the emergence of
sports research from the old and
established  field of  physical
education. While traditional physical
education was based solely on
medical and psychological studies of
physical activity, the new, emerging
field of sports research pursued more

ambitious intellectual goals,
complementing medical and
pedagogical studies with
philosophical, historical and

sociological ones. This pushing back
of science and pedagogy as the main
areas of work made it possible to
study the cultural and historical
contexts of sports.

The place of sport still does not
correspond to its true role in achieving
a high level of culture and
harmonization of the development
vectors of modern civilization. In the
conditions of crisis and catastrophes,
the biological nature of people turned
out to be powerless against excessive
loads of the technical (industrial)
century - psychological, chemical,
mutagenic, which indicates that the
human body loses in competition with
technology (increased stress, mental
iliness, drug addiction, an unhealthy
generation of young people). Sport as
a socially-valuable and bodily-
spiritual system is a normatively
ordered activity of people, which
arises, firstly, from a competitive
comparison of the physical, technical
and intellectual abilities of people;
secondly, from the totality of social
relations of people who are drawn into

the process of preparation (training)
and the implementation of a whole
range of sports activities
(competitions). The semantic field of
the term “sport philosophy” has
several vectors of its formation and
development: 1) personal (a person
who plays sports); 2) institutional
(sports activities of business entities);
3) organizational (the organization of
spectacular sports shows, which
consist of various kinds of sports).

1. Formation of  the
philosophy of sport as a new
scientific direction in the
context of socio-philosophical
discourse

In modern conditions, the
formation and development of the
philosophy of sports as one of the new
scientific directions in the context of
socio-philosophical discourse, namely
the formation of the values of physical
health and sports, value orientations
of the individual and society, and the
spiritual and aesthetic dimension of
sports, is of particular importance.
The principle of competitiveness in
sports models the situation of sports
self-determination of an individual
athlete and indicates the vitality of
sports as the highest axiological value.
Sport as the realization of human
existence is associated with the idea
of self-affirmation of the “I” of an
athlete personality as a unique
creative spirit, a person going beyond
his creative abilities, which requires
the development of a sport philosophy
based on a value-based approach that
includes  existential,  axiological,
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phenomenological, ontological
aspects .

The process of humanization of
sports is aimed at creating a

personality capable of achieving high
sports results, a healthy lifestyle of
people. The man-making function of
sport, which has general cultural and

objective significance, is realized
thanks to such functions as:
sociocultural, evaluative and
normative, symbolic, humanistic,
axiological, integrating,
communicative, function of protecting
the inner  world, integrative,
generalizing, cognitive,

communicative, hedonistic, illusory -
compensatory, socio-emotional,
aesthetic-emotional, political,
socialization, social mobility, value
orientation. The functions of sports
are aimed at developing not only the
culture of movements, physique and
moral health of people, but also to
improve  the  sensory-emotional
sphere, to develop universal sensuality
and spirituality.

The philosophy of sport as a
subsystem of vocational education
and one of the scientific areas is
brought to life by the fact that in the
context of this direction, the horizon
of socio-philosophical understanding
of sports is expanding. From the very
beginning of the emergence of sports,
these were physical exercises, games,
martial arts of a sporting nature,
competitions in  throwing darts,
spears,  stones, jumping  over
obstacles, running with pursuits,
actions that were related to obtaining
livelihoods. In the XVIII-XIX
century, sport is elevated to the rank
of the foundation of the upbringing of

the personality as a whole. According
to J.-Rousseau, the theory of "natural
education™ will be able to heal the
vices of his time. In the modern
understanding of sport - a person’s
desire to expand the boundaries of
their physical capabilities,
implemented through a system of
physical exercises, participation in
competitions.

In our opinion, the science of
sports relates, on the one hand, to
social pedagogy, and, on the other, to
social philosophy, which accumulates
the socio-communicative and
existential-personal dimensions. The
main essence of the philosophy of
sport is the socio-philosophical
understanding of sport as the most
important  prerequisite  for  the
formation of a person’s culture, in the
context of which the moral
foundations of sport are put forward.
Sport, growing out of a competitive
spirit, models the situation of human
self-determination, which is possible
only in the “I-Other” situation, in
comparing its indicators with those of
the “Other”. Sport is a combination of
the most effective means and methods
of physical education, one of the main
forms of preparing a person for
physical labor, socially necessary
types of human activity.

2. Sport is one of the most
Important interests of the ethical
and the natural whirlwind, the
satisfaction of the spiritual energies
of suspension

Sport is one of the important
means of ethical and aesthetic
education, satisfying the spiritual
needs of society, this is a whole world
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of emotions generated by successes
and failures in competitions, a
complex set of interhuman relations
and, finally, a most popular sight, the
social significance of which is
growing rapidly. The philosophy of
sport as a subsystem of vocational
education has a humanistic orientation
only if the creative potentials of the
person are realized in sport, rather
than narrowly pragmatic interests, if
sport remains a fact of culture and
enriches the spiritual life of society in
terms of its saturation with an original
“I” imagery. Sport as a socially-
valuable and bodily-spiritual system
has the ability to self-organize.

The socio-communicative and
spiritual-existential ~ dimension  of
sports makes it possible to more
deeply realize the value character of
sports activity, expressed in the
harmonization of bodily, spiritual and
spiritual principles. The society must
be different in order to realize the
harmony of the sport of the highest
achievements, in order to overcome
the attitude to sport only as a means of
commercialization. Today we need to
form an interpersonal concept of sport
as a substantiality and value of a
person, according to which sporting
achievements, on the one hand, are a
product of personal development, and,
with on the other hand, sport is a
planetary phenomenon. Therefore, as
noted by the Ukrainian philosopher
M. lbrahimov, who studies the
philosophy of sports, the subject of
philosophy of sports is the doctrine of
the essence and life meaning of sport
in the discourse of the sociocultural
phenomenon, which is the creation

and reproduction of the standards of
human physicality in the images of
physical culture. If we truly believe
that modern sport developing in the
context of European culture is not
only a philosophy of physicality, but
also a sociocultural phenomenon, then
we must develop the philosophy of
sports as a new scientific field that

explores the ontological,
metaphysical, axiological,
phenomenological, existential

foundations of sports as a complex not
only social, but also a cultural
phenomenon. If a business invests a
lot of money in sports, it means that
sports meet the internal impulses of
modern society and culture. Although
practice  shows that  business
speculates on the body of sports in its
own selfish interests, transfers its
cruel laws to the world of sports,
sports nevertheless have not lost their
purity and morality.

3. Problems in sports in the
context of  social-philosophical
discourse

It can be concluded that in the
philosophy of sports, we should pay
attention to the problems of sports that
occur not only in Ukraine but also in
other countries: the commercialization
of sports, its politicization and
monopolization, deviation of sports,
the market mechanism for the
implementation of sports events and
activities, low the level of state
regulation of the sports industry,
insufficient financial support from the
state; the system of interaction
between state, commercialization and
civil structures in sports needs to be
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improved. It is necessary to solve the
problem associated with the decline in
the development of children’s, youth’s
and mass sports, to help increase the
effectiveness of the entire world and
national sports system (the level of
development of sports science, sports
infrastructure), and the practical
implementation of the National Sports
Doctrine in Ukraine. We agree with
M. Ibrahimov, who notes that it is
necessary “to make the following
definition as a subject for scientific
discussion: the philosophy of sport is
a discipline and an interdisciplinary
field of knowledge that reveals the
content of the ideals of sport and
physical culture, as well as exploring
the specifics of their embodiment in
civilization space as cultural and
historical phenomena.”

Studying the philosophy of sports,
it should be emphasized that
destructive phenomena and problems
develop in the sports environment: a
contradiction  between the real
orientation of participants in the sports
movement towards pragmatic values
and the humanistic ideals and values
that the philosophy of sports
proclaims. These ideals, as the famous
German scientist O. Grupe notes, “can
be reduced to the following five
points: the concept of harmonious
development of personality; the
possibility of self-improvement on the
way to the highest sports
achievements; the principle of
amateurism as a manifestation of self-
discipline and a rejection of material
benefits; code of ethics for sports; the
formation of the sports elite. " In
practice, these ideals come down to
the concept of the unity of the

physical, intellectual and spiritual
development of a person, which is less
and less realized in sports, since self-
improvement is no longer regarded as
higher than victory at the Olympic
Games; an orientation  toward
harmonious development is rarely
found, therefore scientists raise the
question: “How many adherents of the
principle of unity of physical,
intellectual and spiritual development
of a person are in modern sport?” [O.
Group, 1986]. In this situation, many
scientists and public figures, pay
attention to the ever-growing 'need
for an updated philosophy of sports, in
a new formulation of the
philosophical basis of the sports
movement", raise the question of the
need to develop a "new philosophy of
Olympism." As, for example,
S.Erdem, a member of the IOC,
president of the Turkish NOC,
emphasizes, “the very concept of
Olympism, and the very role of sport
in the modern world as a whole, needs
to be rethought” [Erdem, 1992].

For this study, an important key
point is the ideas of Miroslav Mylik,

who received a religious and
philosophical education, who
considers the content and
development of sports from the

perspective of neo-Thomism, taking
for initial explanatory principles the
views on the relationship between
spiritual and  physical Thomas
Aquinas. One of the central categories
that characterize the essence of sport
in Mylic is “sprawnosc,” which refers
to the correspondence of something,
someone (but above all, of course, a
person) with its nature or function.
Since the Latin "habitus” used by
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Thomas Aquinas is not covered in its
meaning by the Polish "sprawnosc",
Moulik identifies two senses of the
concept of "serviceability": wide and
narrow. In a broad sense, this concept
means  functionality,  conformity,
suitability and is applicable to things
and animals. In the same meaning, it
is also applicable to characterize the

human body, its physical bodily
capabilities and abilities. As for the
person himself, only a narrow

understanding of serviceability is
applicable to him - as the complete
submission of functional structures to
spirit, mind and will. In other words,
the narrow meaning of the term
“serviceability” is the serviceability of
the spirit acting in the body and
through the body. It is spiritual health
that directs and organizes the
physical, and constitutes the essence
and content of physical -culture.
Special sections of M. Mylik’s book
are devoted to the ethical foundations
of sports, which he considers from the
point of view of the ultimate goals of
man in the light of Catholic teachings.
From the same point of view, the
question of freedom of human choice
and freedom of human will is treated,
clearly expressing their essence and
structure in the field of sports. In the
collection "Sport, Spirituality Culture"
by  Professor V.I.  Stolyarov,
translations of some key chapters
from the books of Miroslav Mylik are
placed.

4. Social and philosophical
sports in the same way as the
substantive basis for the

development of special sports and
sports culture

Sport as a substantial basis for the
development of a person and his
sports culture is a reflection in the
inner world of a person of the totality
of the diversity of human relations,
turned to the world of nature, society,
people, which cultivate certain ideals
of beauty, dignity, self-valuable,
semantic ways of a person, fixed by
experiences of sports actions. At the
heart of sport as a substantial basis for
personality development are universal
values and needs, addressed to the
will, moral standards and physical and
spiritual health of a person, the
actualization of those values of sports
being that give rise to enthusiasm,
strengthen human healthy forces,
cultivate sports ideals and norms.
Sport as a substantial basis of human
existence indicates the cultural, social
or personal significance of sports
phenomena and facts of life, which
are evaluated in terms of good and
evil, justice and injustice, morality
and anti-morality, sublimation and
transgression. In this regard, sports
values play the role of an axiological
basis of needs and interests,
experiences and goals, plans and ways
of implementing sports values. Sport
as a substantial basis for personality
development reflects the internal state
of human being.

Sports values reflect the inner state
of human existence in the national
aspect, as they are a form of existence
of the individual and universal. From
ancient times the sport is an important
forum for communication between
people and is an important part of the
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life of the majority of the population.
Sports values produced by the
development of sports are the
products of material, physical and
spiritual activities, the value of which
does not decrease or disappear as a
result of their consumption, as is
generally the case with material
values. Science, which studies the
nature, origin and development, the
role of values in the formation of man
to the world, is called axiology (the
doctrine of values). According to the
general theory of values, any value is
determined by the significance or
meaning of a particular phenomenon
of culture, society, reality. The
constant inner activity of the human
psyche leads to the fact that there is a
need: to dream, to invent, to create, in
other words, to live an inner spiritual
life. This life becomes not only a
means of service, but also a person's
self-worth,  which  becomes his
Immanent essence. Sports life is one
of the forms of emotional, intellectual
and sensory action, due to which the
sports  consciousness and  self-
consciousness of the subject of action
is formed, which has not been studied
by scientists yet. Subjects can be not
only individuals, but  entire
communities: society, nation,
individual. The sports life of society
can be divided into the following
categories: sports activities, sports
production, sports culture, sports
consciousness and  self-awareness.
Sports activity is an activity that aims
to develop physical fitness, which is
fixed by certain results in achieving
sports goals.

Socio-philosophical dimensions of
sport as a substantial basis for the

development of personality and its
sports culture show that this is why
sport as a substantial basis for
personal development gives meaning
to individual existence, because sport
Is always transformed into certain
sports practices and is an element of
the individual's life process. The
essential connection between sport
and spirituality is the indirect
beginning between intellect and
instinct, a person's experience of his
attitude to the world of sports and to
other people. Sport ultimately leads to
semantic harmony, combining images
of the world with the moral laws of
the individual. In the spiritual and
existential sense, sport is the harmony
of the soul with the individual world,
the realization of the principles of
sports. Sport as a substantial basis for
the development of personality is the
unity of material and spiritual
elements of human activity, in which
the main place is occupied by sports
(physical) dominants of culture, moral
components, which in general leads to
the sports progress of society.
Everyone must be aware of the
physicality of his physical existence
and his spiritual value, so that the
existence and activities of man
acquire a meaning that consists of
understanding the values of sports
life. The sporting development of man
and society ultimately depends both
on man himself and on the socio-
cultural conditions of the society in
which man lives, on man's ability to
self-regulate his essence and to

emancipate his potential to be
"himself."

According to philosophers, sport
as a substantial basis for the
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development of personality and its
sports culture is a self-realization
realm and self-construction
personality way, free sports life
choice, higher self-regulation
personality level, self-forming
sociocultural community factor to
which it belongs. Sport as an
ontological reality crystallizes in the
consciousness and self-consciousness
of the individual, reflection, revealing
their human qualities. Sport acts as a
self-realization form and individual
self-determination in certain sport
types competitions, a necessary stage
in the formation of individuality.
Sport is a way of person’s being,
aimed at the spirit, and the spirit is a
state of activity, which is a semantic
field of an individual's culture and
cannot be dissolved in the universal
elements.

Due to the current changes that
have taken place in the world of sports
today in recent decades, a natural
question arises: how can modern
changes affect the sports
phenomenon. First of all, should be
noted that new situation of the market
and sports commercialization it is not
a question of basic ideals change and
sports values which are directed on
harmonious development of the
person. Therefore, in our opinion,
sport should cultivate ethic ideals,
culture and education, combine with
culture and education, be based on the
values of a way of life based on the
joy achieving sports success, on the
educational values of good example,
respect and self-esteem to universal
ethical principles. According to K.
Volkwein [1995], slogans and calls to

adhere to moral behavior principles in
sports are unlikely to make a
significant change in the real situation
that exists today in modern sports,
where the slogan "success at all costs"
prevails.

5. Main sports success factors as
an expression of the substantial
personal development and sports
culture basis

Sport as a substantial basis for the
development of personality and its
sports culture is the foundation of
labor and moral education of a person,
which  forms  purposefulness, a
complex of volitional components,
moral and ethical norms. The main
sports success factors: 1) human
nature, its biological predispositions;
2) diligence of the athlete,
stubbornness and persistence in
training; 3) psychological attitude to
victory, which is set from above
(unclear  source  of  strength);
psychological capabilities that control
our body.

An important role is played by:

1. Athlete motivation is very
important to  achieve  results.
However, it should not be assumed
that the higher the motivation of the
athlete, the more productive he is. The
reward is an incentive, and the idea of
it is a motivation. Too high motivation
increases the level of anxiety and fear
of the athlete, requires stability, speed
of reaction.

2. Psychological support is a
crucial factor in success, so you need
close cooperation between a doctor,
psychologist and coach, ensuring a
decent psycho-emotional climate in

Philosophy of sports as a substance basis for the development of personality and expression of

the general essence of competition

153



dinocodis

the team, effective psychodiagnostics,
which helps to choose the optimal
style of the athlete taking into account
the typology of the nervous system.
To begin with, it is advisable to teach
the athlete the art of self-control and
self-regulation, to consciously manage
themselves at all stages of sports
activities [1].

6. Sport as an integral part of
global culture, its impact on global
social solidarity

Today, in the context of
globalization, sport is an integral part
of global culture, and the concept of
"big sport" has become a legitimate
part of the concept of "big politics™.
Sport in today's world serves as an
influential force that can both
consolidate and divide large groups of
people. Thus, the potential of sport to
create collective identities could not
go unnoticed by the creators of the
European project, because "with the
entry of mankind into the post-
industrial era, sport in the mass
consciousness of people began to
increasingly  express social and
cultural solidarity." According to N.
Pelagesh, sport is an important
element of culture and one of the most
common activities in  European
countries, it is engaged constantly,
from time to time, the elderly, people
with disabilities, children, youth and
adults. About 20% of the population
in the first 15 EU member states are
members of sports clubs. In other
words, about 70 million people in
Europe play sports in 700,000 sports
clubs. As the largest social movement
in the member states of the European
Union, it is connected not only with

the social and cultural spheres, but
also with business, for example, 36%
of world sports trade takes place in the
European Union. Ahead is only the
United States, which has 42%.
According to research and analytical
materials of the European
Commission, sport is directly related
to the economic development of the
association, as it is related to health,
and therefore to the level of social and
labor activity of citizens and the cost
of medicine. Cultural differences are
"overcome" in sports clubs, schools,
and group classes, which promotes
social integration. Thanks to sports,
contacts are established not only
between professional athletes from
different countries, but also between
ordinary  citizens of  different
countries. As for the role of
professional athletes, they, on the one
hand, promote the identification of
citizens with their own nation-states,
and on the other hand, make them
think in supranational and global
categories. The participation of
representatives of different ethnic
groups in a single sports team
strengthens interethnic solidarity and
tolerance in society. In addition,
people who play sports in their spare
time do so outside national borders.
Thus, "given the size of the sports
industry in Europe, sport, if cultivated
at the pan-European level, can play a
unifying role" [6].

7. Development of sports culture
as a reflection of the generic essence
of competition

The development of a sports
culture of a person can be explicated
as an expression of the generic nature
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of competition in the world of sports
and is not only a broadcast of the
world of sports culture, but also
techniques of technological attitude to
sports, sports values and behavior
patterns. In the world of sports
culture, a holistic personality is being
cultivated due to competitiveness in
sport as a substantial basis for
personality formation. It is no
coincidence that N.Vizitey defines
competitiveness as one of the basic
moments of a person’s self-
identification.  In  his  opinion,
“competition is universal. A person is
constantly involved in competitive
relationships. Competition is one of
the forms in which the deepest
potentials of human existence are
realized 1, p. 83].

Among the various definitions of
man that exist in modern philosophy,
there is no such characteristic as the
formation of a sports personality, the
formation of a sports culture as an
expression of the interaction of
culture, education, sports. Sports
culture - part of the culture, which is
based on: the interaction of education,
sports, culture, which represent the
intellectual, spiritual, physical activity
of a person to develop a holistic
personality. It includes the results of
activities that provide the basic human
desire for the game, competition,
creativity in concrete reality.

Sports culture is associated with
the physical improvement of a person,
which embodies the physical values of
the individual. A sports culture is
impossible without the formation of
spiritual values, which represent the
reflection of the whole diversity of

nature, beauty, dignity, the meaning
of life, the so-called self-valuable,
semantic values that contribute to the
formation of a person as an integral
personality and directly depend on a
specific environment. Spiritual values
in conjunction with physical ideals are
necessary to ensure human life, they
reflect the human world. In
accordance with our criteria, spiritual
values, together with the physical
ideals of a person’s self-determination
and cultivation of his body, make up a
person’s sports culture, since it is a

form of individual and human
existence in the context of the
interaction of culture, education,

sports, aimed at developing a holistic
sports person. The philosophy of
sports culture of an individual as an
expression of the interaction of
culture, education, sports, due to its
specificity as a form of unity of mind
and body, represents the uniqueness
of this system of imperatives. Sports
culture as a general-substantive
category of human existence is
unique, as it includes all imperatives
to follow. Sports culture is opposed to
nature, it is associated with the
process of a person achieving a more
perfect, physically stable being, which
is based on the functions of culture [2,
p. 91].

The development of a sports
culture of the individual as an
expression of the generic nature of
competition in the world of sports is a
reflection of the whole diversity of
human relations, turned to the natural
world, society, which cultivate the
humanistic intellectual aspect of
social relations associated with the
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formation of self-valuable, semantic
ways of its existence.

8. Sport as a substantial matrix
of personality development

Sport as a substantial matrix of
personality development reflects the
internal position of a person’s being
as the creator of his destiny and is
produced by the sports world, which
emphasizes the intrinsic value of a
sports person. Sports culture includes
the formation of sports values, the
value of which does not decrease, but
increases. Sport as a product - an
activity program - is an expression of
emotional, intellectual and sensual
action, thanks to which the athlete’s
consciousness and  self-awareness,
being constantly in a state of stress, is
further strengthened. It is no accident
that sports activities are aimed at
cultivating results to achieve their
sporting goals.

At the heart of sports culture
individual  development as an
expression of the generic nature of
competition in the world of sports,
discourse is the development of all the
makings of the personality, which are
transformed in  various  sports
practices and are an element of the
individual's life process. The essential
interconnection of sports, physical

perfection and spirituality is the
harmony of the soul with the
individual world of sports, the

implementation of the principles,
meaning and standards of sports
activity.

The development of a sports
culture of an individual as an
expression of the generic nature of
competitiveness in the world of sports

Is aimed at the interaction of culture,
education, and sports, which in
general lead to the formation of an
effective, rational, and humanistic
essence of sports culture. The basis of
sports culture is self-improvement of a
person’s being and his values,
combining the idea of a person’s
existence with the idea of activity,
which acquire meaning in the context
of cultivating sports and values.
Sports  competitiveness as  an
individual and social interaction
ultimately depends both on the person
himself and on the conditions that
society creates in the form of
sociocultural determinants for the
development of the sports world, on a
person’s ability to self-regulate their
generic nature and to free their
potential to become a person as a
result  potential  competitiveness,
which is inherent in man by nature
[3].

Among the various definitions of
man that exist in modern philosophy,
there is no such characteristic as a
sports person. The basis of sports
culture individual development as an
expression of the generic competition
nature in sports world is an interaction
of education, sports, culture, which
represent the intellectual, spiritual,
physical activity of a person to form a
holistic personality, which includes
the results of activities aimed at the
cult of sports victories, including
biogenetic psychophysiological
phenomena of man. The basis of
competition is a culture that is
associated with the physical and
spiritual improvement of a person,
which embodies the physical and
spiritual values of the individual in
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correlation with the processes of the
society-state as a whole. A sports
culture is impossible without the
formation of spiritual values, which
represent the reflection of the whole
diversity of nature, beauty, dignity,
the meaning of life, the so-called self-
valuable, semantic values that
contribute to the development of man
as a holistic personality. Spiritual
values in conjunction with physical
values play the role of axiological
support for human life, which reflect
the internal state of the human world.
They also constitute a person’s sports
culture, since it is a form of individual
and human existence in the context of
the interaction of culture, education,
sports, aimed at the formation of a
holistic personality [4].

9. Directions for the sports
culture individual development as
an expression of the generic
competition nature

A major role in the sports culture
individual ~ development as an
expression of the generic competition
nature in the sports world is played
by:

1. Athlete motivation as one of the
most important roles in achieving
athlete results. But one cannot assume
that the higher the athlete’s
motivation, the more successful the
athlete’s success. The reward for
success is a stimulus, and the idea of it
IS motivation. Excessively high
motivation increases the level of
anxiety and fear of the athlete and
requires stability, speed of reaction,
endurance.

2. Psychological support seems to
be a decisive factor for success,
therefore, close cooperation between a
doctor, psychologist, trainer, and
athlete is required, which ensure the
creation of a decent psycho-emotional
climate in the team, create an effective
psychodiagnostics of an athlete taking
into account the typology of the
nervous system, personality traits of a
person and sports, and teach an athlete
the art of self-control and self-
regulation in order to consciously
control themselves at all stages of
sports activities [5].

In modern conditions, there is a
globalization of innovation, migration
processes, science and education,
political institutions, culture and
sports. Globalization in sports is the
transformation of sports into a global,
universal plan phenomenon that has a
significant impact on all aspects of
people's lives. Sports globalization
contributes to an interdependence
realization of the world as a whole.
The globalization of migration
processes leads to a growing number
of refugees, large-scale illegal
migration,  various  forms  of
displacement, increased demand for
highly skilled labor. All this leads to
the formation of globalism as a type
of consciousness on a planetary scale
that arises in the process of
globalization.

Representatives of globalization
model a certain image of the future
and accordingly seek to rebuild
society. Globalization puts social
transformation in the framework of
the spatial organization of social
relations and compromises, which are
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characterized by prevalence, intensity,
speed and influence. Globality today
represents a qualitative characteristic
of the sports world, which reveals a
movement towards integration and
integrity, manifests itself in all
dimensions of being and human
consciousness, means the formation of
a community of social, economic,
political, legal, sports relations. In
different parts of the world, people
react differently to global changes:
globalization is capable of not only
uniting, but also separating peoples. -
and even through sports. All of the
above  processes indicate  that
globalization is turning into the main
paradigm of social development [6].
Sport as a substantial basis for the
development of personality is a
reflection in the inner world of a
person of the totality of the human
diversity relations, turned to the world
of nature, society, man, which
cultivate certain  beauty ideals,
dignity,  self-valuable,  semantic
human ways, recorded by sports
experiences. At the heart of sport as a
substantial basis for personality
development are universal values and
needs, addressed to the will, moral
standards and physical and spiritual
health of a person, the actualization of
those values of sports being that give
rise to enthusiasm, strengthen human
healthy forces, cultivate sports ideals
and norms. Sport as a substantial basis
of human existence indicates the
cultural, social or personal
significance of sports phenomena and
facts of life, which are evaluated in
terms of good and evil, justice and
injustice, morality and anti-morality,
sublimation and transgression. In this

regard, sports values play the role of
an axiological basis of needs and
interests, experiences and goals, plans
and ways of implementing sports
values. Sport as a substantial basis for
personality development reflects the
internal state of human being.

Today, in the context of
globalization, sports culture is an
integral part of global culture, and the
concept of "big sport" has become a
legitimate part of big politics. Sports
culture in the modern world plays the
role of an influential force that can
both consolidate and disunite large
groups of people. In the post-
industrial era, sports culture in the
mass consciousness of people began
to increasingly express the social and
cultural solidarity of peoples. It is the
sports culture that is becoming an
important element of the general
culture and one of the most common
types of activity in developed
countries, it IS constantly,
occasionally engaged in it, by the
elderly, people with disabilities,
children, youth and adults. Sports
culture is directly related to the
economic prosperity of countries,
insofar as it is associated with
competitiveness, the level of social
and labor activity of citizens and the
cost of medicine. In sports clubs,
schools, and group classes, group
differences “fused” that contribute to
social integration. Thanks to sports,
contacts are established not only
between professional athletes, but also
between  citizens of  different
countries. As for the role of
professional athletes, they, on the one
hand, contribute to the identification
of their nation, and on the other, they
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learn to think in supranational, global
categories.

As a result of the analysis, the
following conclusions can be drawn:

1. Sports culture individual
development as an expression of
generic competitiveness nature in the
sports world includes sports analysis
as  substantial basis for the
development of personality and its
generic features, due to which the
personality realizes itself; and also
thanks to their own self-construction,
which is a person’s free choice of his
own development and self-regulation
personality in sports.

2. Sport as an ontological and
axiological reality crystallizes in the
consciousness and self-awareness of
the athlete’s personality, in the
reflection of his human qualities.
Therefore, sport, as a competitive
interaction, is a necessary stage in
individuality formation.

3. Today, sports world is not
without commercialization, so the
question naturally arises: how does
commercialization affect the change
in sports personality, does
commercialization harm the
development of sports culture and the
harmonious development of the
personality. Commercialization,
market laws should be combined with
culture and education, based on the
humanistic values of the sports
lifestyle, strive to enjoy sporting
success joy, educated on good
sporting examples and respect for the
universal principles of ethics and
morality in the sports world.

4. There is another opinion. K.
Volkwein [1995] believes that slogans
and calls to adhere moral principles
conducting in sports are unlikely to
bring changes to modern sports world
in global world, where slogan “victory
at all costs” reigns.

5. Competition in the sports world,
as an expression of generic man
essence, develops determination,
strong-willed feelings complex, moral
and ethical standards.

Conclusion

Thus, it can be emphasized that
the sports philosophy is very young,
but promising philosophical direction,
which includes many sports sectoral
problems: 1) both Olympic movement
formation and development in
globalization context; 2) sport as the
main substance of personal self-
realization; 3) formation of the
modern sport concept as a system of
youth value orientations in
globalization context; 4) sport as a
symbolic and communicative system;
5) human sports dimension as
realization of the generic man nature;
6) existential sports foundations in
realization of transcendence and
freedom.

In connection with foregoing, we
can say that sports philosophy is the
most promising direction in which
interests of an individual and society,
individual and organizations,
individual and environment,
individual and society, individual and
the state are combined.
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®UJIOCODIS CIIOPTY SAK CYBCTAHIIMHA OCHOBA
PO3BUTKY OCOBUCTOCTI I BAPAKEHHSA POJIOBOI CYTHOCTI
3MATI'AJIBHOCTI

AHOTalif. AKTYaJbHICTh IOCHiIKEHHSI TOJATAaE Yy TOMY, IO PO3BUTOK (inmocodii
CIOPTY K CyOCTaHI[IOHAJILHOI OCHOBH PO3BUTKY OCOOMCTOCTI 1 BUPAKEHHS POJOBOI CYTHOCTI
3MarajJbHOCTI HaOyBa€ BEJIMKOI MPAKTUYHOI Bark, TOMY IO BIUIMB CIOPTY Ha PO3BHTOK
0COOHCTOCTI € Benuue3HUM. MeTa cTaTTi — KOHIIENTyalli3allisi HOBUX 3HaHb Mpo (inocodiro
CHOPTY SIK CyOCTaHIIOHAJIbHY OCHOBY PO3BHTKY OCOOHMCTOCTI 1 (popMyBaHHA ii CIIOPTHBHOI
KyJIbTypu. 3aBJaHHA AOCJTiI:KeHHsI: 1) mpoaHani3yBaTu CTaHOBIEHHS (igocodii copTy K
HOBOTO HAyKOBOTO HAMNPSAMKY Yy KOHTEKCTI COIIabHO-(iTI0cO(CHKOTO JHUCKYpCY; 2)
3MIACHUTH aHalli3 CHOPTY SIK OJHOTO 3 HAWBaXJIMBIMIUX 3aCO0IB €THYHOTO 1 €CTETHYHOTO
BUXOBAHHSI, 33JI0BOJICHHS JYXOBHHX 3aIlUTIB CYCIIJIbCTBA; 3) BUSBUTH MPOOJIEMH CIIOPTY y
KOHTEKCTI colianbHO-(iocopcbkoro auckypey; 4) 3aiicCHUTH  comliaibHO-(igocodebKi
BHUMIPH CHOPTY K CyOCTaHIIITHOI OCHOBH PO3BUTKY OCOOMCTOCTI Ta ii CIIOPTUBHOI KYJIbTYpH;
5) PO3KpUTH T'OJOBHI (PAKTOPU CIIOPTUBHOIO YCHIXY SIK BHUPaXXEHHs CYOCTaHIIIIHOI OCHOBHU
PO3BUTKY OCOOMCTOCTI Ta ii CHOPTHBHOI KyJIbTypH; 6) 3’sCyBaTH CYTHICTb CIOPTY SIK
HEBIiJ’€EMHY YacTHHY TJI00AIBbHOT KyIbTypH Ta 1l BIUIMBOBY CHIy; /) MPOJEMOHCTPYBATH
PO3BUTOK CHOPTUBHOI KYyJIbTYpU SIK BIJOOpak€HHS POJOBOI CYTHOCTI 3MarajibHOCTI; 8)
PO3KPUTH CYTHICTb CIIOPTY SIK CyOCTaHIIIITHOI MaTpHIli pO3BUTKY 0COOMCTOCTI; 9) AaTu aHami3
HanpsIMKaM PO3BUTKY CIIOPTUBHOI KYJIBTYPH SIK BUPAXKEHHIO POJOBOI CYTHOCTI 3MaraibHOCTI.
MetonoJoriss pocaigennsi. CUCTeMHa METOAOJIOTIS, L0 CIPHIE aHaii3y OCOOUCTOCTI,
BUSIBJICHHSI TPOOJIEM CIOPTY Ta JOCSTHEHHS CHUCTEMHOTO CIOPTY, CHOPTHBHOI KYJBTYPH,
CHOPTUBHOI AISTIBHOCTI SIK €IMHOTO Li70ro. IIpakTHuHi BUMIpH BIUIMBY CHOPTY Ha JIIOAUHY
CHPUSUIM €BOJIIOLIT JIIo[MHU. ['0I0BHAa MeTa mokas3aTH, 1o (irocodis CHOPTY € MOJOIUM,
IHHOBAIlIMHUM, TE€PCIIEKTUBHUM HANpSMKOM PpO3BUTKY, OCKUIBKH IEpexiJ CIOpTy BiX
IHIUBIAYaIbHOTO /10 MacOBOTO 1 OJIMHIINCBKOTO € YMOBOIO KOHKYPEHTOCIPOMOKHOCTI SIK
0COOUCTOCTI, TakK 1 Iep’KaBH.

Kurouosi cioBa: criopt, criopTuBHA KyNbTypa, CIIOPTUBHA JIOAUHA, (inocodist criopry,
cyOcTaHIiiiHa OCHOBA, BUPa)KEHHsI POJIOBOT CYTHOCTI, 3MarajibHiCTh.

BUJIOTI'YP, B. E. — noxrop dpunocodekux nayk, mpodeccop, 3apeayromas Kadeapoit
TECOPHUU U METOANKU q)HSH'—IeCKOFO BOCIIMTAaHUA U CIIOPTUBHBIX AUCIHUIIINH, MenuTonoiasCKui
TOCYIapCTBEHHBIN  TEIarorMYecKuii  yHHBEPCHTET HWMEHH bormana  XMeNbHHUIKOTO
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PoHJI10COoOPUA  CIIOPTA KAK  CYBCTAHHHUOHAJIBHAA
OCHOBA PA3BUTUA JIUYHOCTH M BBIPA’KEHHUA POIJOBOU
CYIIHOCTHU COCTA3SATEJBHOCTH

AHHOTaUMsA. AKTYaJbHOCTb MCCJIE0BAHUS COCTOUT B TOM, YTO Pa3BUTHE PHIOCODUU
CIOpTa Kak CyOCTaHLMOHAJbHOM OCHOBBI JIMYHOCTU U BBIPAXKEHHE POJOBOM CYIIHOCTH
COCTSI3aTEeIBHOCTH IpUOOpeTaeT OOJbIION NMPaKTHYECKUH BeC, TaK KaK BIMSHUE CIIOpTa Ha
pa3BUTHE JTUYHOCTH SABJSETCSI OrpoMHBIM. Ilesib cTaThu - KOHILIENTyanu3alys HOBbIX 3HAHUM
0 ¢wiocopun cnopra Kak CyOCTAaHUHMOHAIbHOH OCHOBBI Ppa3BUTUS JIMYHOCTH U
¢dbopmMHpoBaHHE €€ CHOPTHBHON KyJIbTYpbl. 3aJaumM HcciaeoBaHus: |) IMpoaHaIM3HPOBATH
CTaHOBJIEHHE (uiaocopuu cHopra Kak HOBOIO HAy4YHOTO HAIIPaBJICHHs B KOHTEKCTE
COIMATBHO-(DUIIOCOPCKOTO TUCKYypca; 2) TMPOBECTH aHaJIM3 CIOpTa Kak OJHOTO U3
BAOXHEHIINX CPEICTB HPABCTBEHHOIO M OCTETHMYECKOIO BOCIUTAHMS, YIOBJICTBOPEHUS
JYXOBHBIX 3alpocoB OOHIeCTBa; 3) BBIIBUTH MPOOJEMBbI CIOPTA B KOHTEKCTE COLUAIbHO-
¢dunocodckoro auckypcea; 4) oCyImecTBUTh colUanbHO-(hunocodckre n3MepeHus CopTa Kak
CyOCTaHIIMAIbHOM OCHOBBI JINYHOCTU U €€ CHOPTUBHON KYIbTYpPBI; 5) pPacKpbITh IJIaBHbIE
(bakTOopbl CHOPTHBHOIO YCIeXa KaK BBIPAKEHHE CyOCTAaHLIMOHHOM OCHOBBI JIMYHOCTU U €€
CIIOPTUBHOW KYyJbTYpbl; 6) BBIICHUTH CYIIHOCTh CIOpPTa KaK HEOThEMJIEMOH YacTH
r100aNbHOM KyJIbTYpPHl W €€ BIHUATENBHYIO CHUJy; 7) MpOAEMOHCTPUPOBATH pa3BUTHE
CHOPTUBHOW KYJIBTYpPBI KaK OTPa)XEHHE POJOBOM CYLIHOCTH COCTA3ATEIbHOCTH; 8) paCKpHITH
CYIIHOCTb CHOPTa KakK CyOCTaHLMANbHOM MaTpHUIbl Pa3BUTUS JIMYHOCTH; 9) AaTh aHaIM3
HAIPaBJICHUIO Pa3BUTHUSI CIOPTHUBHOW KYJIBTYPhl KaK BBIPAKEHUIO POJIOBOM CYIIHOCTH
cocTs3aTenbHOCTH. MeTonosorusi uccaegoBanusi. CructeMHasi METOI0JIOTUSL CIIOCOOCTBYET
aHaJIM3y JIMYHOCTH, BBIABICHUIO MPOOJIEM cHopTa U JOCTHKEHMH CHCTEMHOro CIOpTa,
CIIOPTUBHOW KYJBTYPBI, CIIOPTUBHOM AEATEIBHOCTU Kak eAuHoro ueioro. Ilpaktuueckue
M3MEpEeHUs] BIUSHUS CHOpPTAa Ha YeJoBEKa CIIOCOOCTBOBAJIM SBOJIIOIMM 4ejoBeKa. | aBHas
LeNib IokKa3aTh, u4To (uiaocodus cropra SBISETCS MOJOABIM, HHHOBAIIMOHHBIM,
MEPCTIEKTUBHBIM HAIPABIEHUEM Pa3BUTHSL, TaK KaK MEPEXo] CIOpTa OT UHJIMBUIYaJIbHOTO K
MacCcOBOMY U OJIMMIMICKOMY SIBIISIETCS YCIIOBHEM KOHKYPEHTOCHOCOOHOCTH KaK JIMYHOCTH,
TaK U rocyJ1apcTBa.

KiroueBble cjI0Ba: CHOpT, CIIOPTUBHAs KyJIbTypa, CHOPTHBHBIM uenoBek, (uinocodus
CropTa, CyOCTaHIIMOHAJIBHYIO OCHOBA, BEIPAKEHUE POJIOBOM CYIIHOCTH, COCTA3ATENbHOCTbD.
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